
POLICY OVERVIEW ADDED.  APR 27, 2020  ENDED.  MAY 14, 2020

CURRENT RESULTS 154  Total Responses

REGISTERED VS NON-REGISTERED

ALL RESPONDENTS

RESIDENCE ADDRESSES CENSUS BLOCK
GROUP

96  REGISTERED VOTERS

VOTERS GENDER 96  REGISTERED VOTERS

AGE RANGE 96  REGISTERED VOTERS

COVID-19 Business Survey

How prepared do you think your business is to meet the needs of the changing economy as a result of COVID-19?

A Very prepared (13)

B Somewhat prepared (62)

C Somewhat unprepared (40)

D Very unprepared (35)

E Don't know (4)

A B C D E

Registered Voters (88) 10.2% (9) 44.3% (39) 21.6% (19) 20.5% (18) 3.4% (3)

Non-Registered Voters (66) 6.1% (4) 34.8% (23) 31.8% (21) 25.8% (17) 1.5% (1)

A B C D E

All respondents (154) 8.0% (13) 40.0% (62) 26.0% (40) 23.0% (35) 3.0% (4)

Registered Voters in Bar Harbor, ME (88) 10.2% (9) 44.3% (39) 21.6% (19) 20.5% (18) 3.4% (3)

Live in Bar Harbor, ME (137) - Self-reported 8.0% (11) 42.3% (58) 27.0% (37) 20.4% (28) 2.2% (3)

Subscribers to Bar Harbor, ME (148) 8.1% (12) 40.5% (60) 26.4% (39) 23.0% (34) 2.0% (3)

Register respondents from anywhere (96) 10.0% (10) 42.0% (40) 21.0% (20) 23.0% (22) 4.0% (4)

A B C D E

1 (16) 6.3% (1) 18.8% (3) 50.0% (8) 25.0% (4) -

2 (32) 6.3% (2) 53.1% (17) 12.5% (4) 21.9% (7) 6.3% (2)

3 (13) 7.7% (1) 38.5% (5) 30.8% (4) 23.1% (3) -

4 (13) 15.4% (2) 46.2% (6) 15.4% (2) 15.4% (2) 7.7% (1)

5 (18) 22.2% (4) 33.3% (6) 11.1% (2) 33.3% (6) -

Unknown (4) - 75.0% (3) - - 25.0% (1)

A B C D E

F (49) 12.2% (6) 36.7% (18) 18.4% (9) 30.6% (15) 2.0% (1)

M (46) 8.7% (4) 45.7% (21) 23.9% (11) 15.2% (7) 6.5% (3)

Unknown (1) - 100.0% (1) - - -

A B C D E

18-29 (3) - 66.7% (2) - - 33.3% (1)

30-39 (11) 18.2% (2) 36.4% (4) 27.3% (3) 18.2% (2) -

40-49 (24) 8.3% (2) 33.3% (8) 33.3% (8) 16.7% (4) 8.3% (2)

50-59 (25) 12.0% (3) 48.0% (12) 16.0% (4) 24.0% (6) -

60-69 (26) 7.7% (2) 50.0% (13) 11.5% (3) 26.9% (7) 3.8% (1)

70-79 (6) 16.7% (1) - 33.3% (2) 50.0% (3) -

unknown (1) - 100.0% (1) - - -

8% (13)

40% (62)

26% (40)

23% (35)

3% (4)
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CURRENT RESULTS 156  Total Responses

REGISTERED (89)

NON-REGISTERED (67)

Please rate how much of a problem, if at all, the following issues are to your business as a result of the COVID-19
pandemic?

Major problem Moderate problem Minor problem Not a problem Not applicable (N/A)

Decline in business/sales 78% (121) 10% (16) 6% (10) 4% (7) 1% (1)

Business closed or hours reduced by government ban 58% (90) 15% (23) 8% (12) 10% (15) 9% (14)

Lack of technology/web resources to complete on-line sales 4% (7) 10% (16) 12% (19) 46% (71) 26% (41)

Getting the supplies we need 10% (15) 25% (39) 33% (51) 25% (39) 6% (10)

Lack of events to promote our downtown/business area 17% (26) 19% (30) 16% (25) 26% (41) 18% (28)

Difficulty paying our commercial rent, commercial mortgage or lines of credit 39% (61) 16% (25) 16% (25) 15% (24) 13% (20)

Not having the funds to pay our employees 34% (53) 15% (24) 12% (19) 16% (25) 21% (32)

Ability of employees to pay rent/mortgages on reduced income 27% (42) 16% (25) 12% (19) 19% (29) 24% (37)

Lack of technology for employees to work from home 5% (8) 4% (7) 6% (10) 28% (43) 54% (85)

Concern about the well-being of our employees being exposed to COVID-19 on the job 25% (39) 26% (41) 12% (19) 16% (25) 19% (29)

Concern about the liability of our employees being exposed to COVID-19 on the job 20% (31) 27% (42) 10% (16) 20% (31) 19% (30)

Absenteeism of employees due to illness 8% (12) 10% (15) 20% (31) 30% (47) 31% (49)

Daycare/child care challenges for our employees 8% (13) 11% (17) 11% (17) 25% (39) 42% (66)

The emotional health of our employees 13% (20) 30% (47) 22% (34) 13% (21) 19% (30)

Ability to bring in foreign labor (visa employees) 14% (22) 8% (13) 4% (7) 15% (23) 56% (88)

Opening for the season 63% (98) 11% (17) 4% (6) 10% (15) 12% (18)

Major problem Moderate problem Minor problem Not a problem Not applicable (N/A)

Decline in business/sales 72.0% (64) 13.0% (12) 8.0% (7) 7.0% (6) -

Business closed or hours reduced by government ban 53.0% (47) 17.0% (15) 11.0% (10) 10.0% (9) 8.0% (7)

Lack of technology/web resources to complete on-line sales 4.0% (4) 9.0% (8) 11.0% (10) 45.0% (40) 29.0% (26)

Getting the supplies we need 9.0% (8) 22.0% (20) 31.0% (28) 28.0% (25) 8.0% (7)

Lack of events to promote our downtown/business area 13.0% (12) 16.0% (14) 15.0% (13) 31.0% (28) 22.0% (20)

Difficulty paying our commercial rent, commercial mortgage or lines of credit 40.0% (36) 17.0% (15) 13.0% (12) 17.0% (15) 11.0% (10)

Not having the funds to pay our employees 33.0% (29) 16.0% (14) 9.0% (8) 17.0% (15) 25.0% (22)

Ability of employees to pay rent/mortgages on reduced income 28.0% (25) 11.0% (10) 15.0% (13) 18.0% (16) 25.0% (22)

Lack of technology for employees to work from home 3.0% (3) 7.0% (6) 4.0% (4) 31.0% (28) 53.0% (47)

Concern about the well-being of our employees being exposed to COVID-19 on the job 27.0% (24) 27.0% (24) 8.0% (7) 17.0% (15) 20.0% (18)

Concern about the liability of our employees being exposed to COVID-19 on the job 18.0% (16) 31.0% (28) 8.0% (7) 19.0% (17) 21.0% (19)

Absenteeism of employees due to illness 7.0% (6) 9.0% (8) 18.0% (16) 31.0% (28) 34.0% (30)

Daycare/child care challenges for our employees 3.0% (3) 13.0% (12) 7.0% (6) 29.0% (26) 45.0% (40)

The emotional health of our employees 11.0% (10) 28.0% (25) 25.0% (22) 12.0% (11) 22.0% (20)

Ability to bring in foreign labor (visa employees) 10.0% (9) 9.0% (8) 4.0% (4) 15.0% (13) 61.0% (54)

Opening for the season 54.0% (48) 11.0% (10) 7.0% (6) 12.0% (11) 15.0% (13)

Major problem Moderate problem Minor problem Not a problem Not applicable (N/A)

Decline in business/sales 85.1% (57) 6.0% (4) 4.5% (3) 1.5% (1) 1.5% (1)

Business closed or hours reduced by government ban 64.2% (43) 11.9% (8) 3.0% (2) 9.0% (6) 10.4% (7)

Lack of technology/web resources to complete on-line sales 4.5% (3) 11.9% (8) 13.4% (9) 46.3% (31) 22.4% (15)

Getting the supplies we need 10.4% (7) 28.4% (19) 34.3% (23) 20.9% (14) 4.5% (3)

Lack of events to promote our downtown/business area 20.9% (14) 23.9% (16) 17.9% (12) 19.4% (13) 11.9% (8)

Difficulty paying our commercial rent, commercial mortgage or lines of credit 37.3% (25) 14.9% (10) 19.4% (13) 13.4% (9) 14.9% (10)

Not having the funds to pay our employees 35.8% (24) 14.9% (10) 16.4% (11) 14.9% (10) 14.9% (10)

Ability of employees to pay rent/mortgages on reduced income 25.4% (17) 22.4% (15) 9.0% (6) 19.4% (13) 22.4% (15)

Lack of technology for employees to work from home 7.5% (5) 1.5% (1) 9.0% (6) 22.4% (15) 56.7% (38)

Concern about the well-being of our employees being exposed to COVID-19 on the job 22.4% (15) 25.4% (17) 17.9% (12) 14.9% (10) 16.4% (11)

Concern about the liability of our employees being exposed to COVID-19 on the job 22.4% (15) 20.9% (14) 13.4% (9) 20.9% (14) 16.4% (11)

Absenteeism of employees due to illness 9.0% (6) 10.4% (7) 22.4% (15) 28.4% (19) 28.4% (19)
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ALL RESPONDENTS (156)

REGISTERED VOTERS IN BAR HARBOR, ME
(89)

LIVE IN BAR HARBOR, ME (140) - SELF-
REPORTED

Daycare/child care challenges for our employees 14.9% (10) 7.5% (5) 16.4% (11) 19.4% (13) 38.8% (26)

The emotional health of our employees 14.9% (10) 32.8% (22) 17.9% (12) 14.9% (10) 14.9% (10)

Ability to bring in foreign labor (visa employees) 19.4% (13) 7.5% (5) 4.5% (3) 14.9% (10) 50.7% (34)

Opening for the season 74.6% (50) 10.4% (7) - 6.0% (4) 7.5% (5)

Major problem Moderate problem Minor problem Not a problem Not applicable (N/A)

Decline in business/sales 78% (121) 10% (16) 6% (10) 4% (7) 1% (1)

Business closed or hours reduced by government ban 58% (90) 15% (23) 8% (12) 10% (15) 9% (14)

Lack of technology/web resources to complete on-line sales 4% (7) 10% (16) 12% (19) 46% (71) 26% (41)

Getting the supplies we need 10% (15) 25% (39) 33% (51) 25% (39) 6% (10)

Lack of events to promote our downtown/business area 17% (26) 19% (30) 16% (25) 26% (41) 18% (28)

Difficulty paying our commercial rent, commercial mortgage or lines of credit 39% (61) 16% (25) 16% (25) 15% (24) 13% (20)

Not having the funds to pay our employees 34% (53) 15% (24) 12% (19) 16% (25) 21% (32)

Ability of employees to pay rent/mortgages on reduced income 27% (42) 16% (25) 12% (19) 19% (29) 24% (37)

Lack of technology for employees to work from home 5% (8) 4% (7) 6% (10) 28% (43) 54% (85)

Concern about the well-being of our employees being exposed to COVID-19 on the job 25% (39) 26% (41) 12% (19) 16% (25) 19% (29)

Concern about the liability of our employees being exposed to COVID-19 on the job 20% (31) 27% (42) 10% (16) 20% (31) 19% (30)

Absenteeism of employees due to illness 8% (12) 10% (15) 20% (31) 30% (47) 31% (49)

Daycare/child care challenges for our employees 8% (13) 11% (17) 11% (17) 25% (39) 42% (66)

The emotional health of our employees 13% (20) 30% (47) 22% (34) 13% (21) 19% (30)

Ability to bring in foreign labor (visa employees) 14% (22) 8% (13) 4% (7) 15% (23) 56% (88)

Opening for the season 63% (98) 11% (17) 4% (6) 10% (15) 12% (18)

Major problem Moderate problem Minor problem Not a problem Not applicable (N/A)

Decline in business/sales 72% (64) 13% (12) 8% (7) 7% (6) 0% (-)

Business closed or hours reduced by government ban 53% (47) 17% (15) 11% (10) 10% (9) 8% (7)

Lack of technology/web resources to complete on-line sales 4% (4) 9% (8) 11% (10) 45% (40) 29% (26)

Getting the supplies we need 9% (8) 22% (20) 31% (28) 28% (25) 8% (7)

Lack of events to promote our downtown/business area 13% (12) 16% (14) 15% (13) 31% (28) 22% (20)

Difficulty paying our commercial rent, commercial mortgage or lines of credit 40% (36) 17% (15) 13% (12) 17% (15) 11% (10)

Not having the funds to pay our employees 33% (29) 16% (14) 9% (8) 17% (15) 25% (22)

Ability of employees to pay rent/mortgages on reduced income 28% (25) 11% (10) 15% (13) 18% (16) 25% (22)

Lack of technology for employees to work from home 3% (3) 7% (6) 4% (4) 31% (28) 53% (47)

Concern about the well-being of our employees being exposed to COVID-19 on the job 27% (24) 27% (24) 8% (7) 17% (15) 20% (18)

Concern about the liability of our employees being exposed to COVID-19 on the job 18% (16) 31% (28) 8% (7) 19% (17) 21% (19)

Absenteeism of employees due to illness 7% (6) 9% (8) 18% (16) 31% (28) 34% (30)

Daycare/child care challenges for our employees 3% (3) 13% (12) 7% (6) 29% (26) 45% (40)

The emotional health of our employees 11% (10) 28% (25) 25% (22) 12% (11) 22% (20)

Ability to bring in foreign labor (visa employees) 10% (9) 9% (8) 4% (4) 15% (13) 61% (54)

Opening for the season 54% (48) 11% (10) 7% (6) 12% (11) 15% (13)

Major problem Moderate problem Minor problem Not a problem Not applicable (N/A)

Decline in business/sales 76% (106) 11% (16) 7% (10) 5% (7) 0% (-)

Business closed or hours reduced by government ban 57% (80) 15% (21) 9% (12) 9% (13) 9% (12)

Lack of technology/web resources to complete on-line sales 5% (7) 10% (14) 12% (17) 47% (66) 24% (34)

Getting the supplies we need 9% (13) 24% (34) 34% (47) 25% (35) 6% (9)

Lack of events to promote our downtown/business area 18% (25) 19% (27) 15% (21) 27% (38) 16% (23)

Difficulty paying our commercial rent, commercial mortgage or lines of credit 41% (57) 16% (23) 16% (22) 16% (23) 10% (14)

Not having the funds to pay our employees 33% (46) 16% (22) 11% (15) 17% (24) 21% (30)

Ability of employees to pay rent/mortgages on reduced income 27% (38) 16% (22) 11% (16) 20% (28) 23% (32)

Lack of technology for employees to work from home 5% (7) 4% (6) 7% (10) 30% (42) 51% (72)

Concern about the well-being of our employees being exposed to COVID-19 on the job 26% (36) 28% (39) 10% (14) 16% (23) 18% (25)

Concern about the liability of our employees being exposed to COVID-19 on the job 21% (29) 27% (38) 11% (15) 19% (26) 19% (26)
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SUBSCRIBERS TO BAR HARBOR, ME
(150)

REGISTER RESPONDENTS FROM ANYWHERE (96)

RESIDENCE ADDRESSES CENSUS BLOCK
GROUP

96  REGISTERED VOTERS

Absenteeism of employees due to illness 8% (11) 11% (15) 19% (27) 30% (42) 31% (43)

Daycare/child care challenges for our employees 7% (10) 11% (16) 12% (17) 25% (35) 41% (58)

The emotional health of our employees 12% (17) 31% (43) 22% (31) 14% (19) 19% (26)

Ability to bring in foreign labor (visa employees) 14% (20) 9% (13) 4% (6) 16% (22) 54% (76)

Opening for the season 59% (83) 11% (16) 4% (6) 11% (15) 13% (18)

Major problem Moderate problem Minor problem Not a problem Not applicable (N/A)

Decline in business/sales 77% (115) 11% (16) 7% (10) 5% (7) 1% (1)

Business closed or hours reduced by government ban 57% (85) 15% (23) 8% (12) 9% (14) 9% (14)

Lack of technology/web resources to complete on-line sales 5% (7) 10% (15) 12% (18) 47% (71) 25% (37)

Getting the supplies we need 10% (15) 24% (36) 33% (50) 25% (38) 6% (9)

Lack of events to promote our downtown/business area 17% (25) 19% (29) 16% (24) 27% (40) 17% (26)

Difficulty paying our commercial rent, commercial mortgage or lines of credit 39% (59) 17% (25) 16% (24) 16% (24) 11% (17)

Not having the funds to pay our employees 34% (51) 15% (23) 11% (17) 17% (25) 21% (31)

Ability of employees to pay rent/mortgages on reduced income 27% (41) 15% (23) 12% (18) 19% (29) 23% (35)

Lack of technology for employees to work from home 5% (8) 5% (7) 7% (10) 29% (43) 53% (79)

Concern about the well-being of our employees being exposed to COVID-19 on the job 25% (37) 27% (41) 12% (18) 16% (24) 18% (27)

Concern about the liability of our employees being exposed to COVID-19 on the job 20% (30) 27% (40) 11% (16) 20% (30) 19% (28)

Absenteeism of employees due to illness 8% (12) 10% (15) 20% (30) 31% (46) 30% (45)

Daycare/child care challenges for our employees 7% (11) 11% (16) 11% (17) 25% (38) 43% (64)

The emotional health of our employees 12% (18) 31% (47) 21% (32) 14% (21) 19% (28)

Ability to bring in foreign labor (visa employees) 14% (21) 9% (13) 5% (7) 15% (23) 55% (83)

Opening for the season 62% (93) 11% (16) 4% (6) 10% (15) 12% (18)

Major problem Moderate problem Minor problem Not a problem Not applicable (N/A)

Decline in business/sales 74% (71) 13% (12) 7% (7) 6% (6) 0% (-)

Business closed or hours reduced by government ban 53% (51) 17% (16) 10% (10) 10% (10) 8% (8)

Lack of technology/web resources to complete on-line sales 4% (4) 9% (9) 11% (11) 43% (41) 31% (30)

Getting the supplies we need 10% (10) 24% (23) 30% (29) 27% (26) 7% (7)

Lack of events to promote our downtown/business area 14% (13) 16% (15) 15% (14) 31% (30) 23% (22)

Difficulty paying our commercial rent, commercial mortgage or lines of credit 40% (38) 18% (17) 14% (13) 16% (15) 13% (12)

Not having the funds to pay our employees 34% (33) 16% (15) 10% (10) 16% (15) 23% (22)

Ability of employees to pay rent/mortgages on reduced income 28% (27) 13% (12) 15% (14) 17% (16) 25% (24)

Lack of technology for employees to work from home 3% (3) 6% (6) 4% (4) 29% (28) 56% (54)

Concern about the well-being of our employees being exposed to COVID-19 on the job 27% (26) 26% (25) 8% (8) 18% (17) 20% (19)

Concern about the liability of our employees being exposed to COVID-19 on the job 18% (17) 32% (31) 7% (7) 20% (19) 21% (20)

Absenteeism of employees due to illness 7% (7) 8% (8) 18% (17) 31% (30) 34% (33)

Daycare/child care challenges for our employees 5% (5) 14% (13) 6% (6) 29% (28) 44% (42)

The emotional health of our employees 14% (13) 27% (26) 25% (24) 11% (11) 22% (21)

Ability to bring in foreign labor (visa employees) 11% (11) 8% (8) 4% (4) 14% (13) 61% (59)

Opening for the season 56% (54) 11% (11) 6% (6) 11% (11) 14% (13)

Major problem Moderate problem Minor problem Not a problem Not applicable (N/A)

1 (16)

Decline in business/sales 93.8% (15.0) - 6.3% (1.0) - -

Business closed or hours reduced by government ban 56.3% (9.0) 18.8% (3.0) 18.8% (3.0) - 6.3% (1.0)

Lack of technology/web resources to complete on-line sales - 25.0% (4.0) 6.3% (1.0) 43.8% (7.0) 25.0% (4.0)

Getting the supplies we need 6.3% (1.0) 31.3% (5.0) 18.8% (3.0) 37.5% (6.0) 6.3% (1.0)

Lack of events to promote our downtown/business area 12.5% (2.0) 12.5% (2.0) 18.8% (3.0) 43.8% (7.0) 12.5% (2.0)

Difficulty paying our commercial rent, commercial mortgage or lines of credit 50.0% (8.0) 18.8% (3.0) 12.5% (2.0) 12.5% (2.0) 6.3% (1.0)

Not having the funds to pay our employees 25.0% (4.0) 25.0% (4.0) 18.8% (3.0) 12.5% (2.0) 18.8% (3.0)

Ability of employees to pay rent/mortgages on reduced income 12.5% (2.0) 18.8% (3.0) 31.3% (5.0) 12.5% (2.0) 25.0% (4.0)
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Lack of technology for employees to work from home 6.3% (1.0) - - 25.0% (4.0) 68.8% (11.0)

Concern about the well-being of our employees being exposed to COVID-19 on the job 37.5% (6.0) 31.3% (5.0) 6.3% (1.0) 12.5% (2.0) 12.5% (2.0)

Concern about the liability of our employees being exposed to COVID-19 on the job 25.0% (4.0) 25.0% (4.0) 12.5% (2.0) 18.8% (3.0) 18.8% (3.0)

Absenteeism of employees due to illness 6.3% (1.0) 6.3% (1.0) 12.5% (2.0) 31.3% (5.0) 43.8% (7.0)

Daycare/child care challenges for our employees 6.3% (1.0) - - 31.3% (5.0) 62.5% (10.0)

The emotional health of our employees 31.3% (5.0) 25.0% (4.0) 12.5% (2.0) 18.8% (3.0) 12.5% (2.0)

Ability to bring in foreign labor (visa employees) - 6.3% (1.0) 6.3% (1.0) 18.8% (3.0) 68.8% (11.0)

Opening for the season 68.8% (11.0) - 12.5% (2.0) 6.3% (1.0) 12.5% (2.0)

2 (32)

Decline in business/sales 71.9% (23.0) 12.5% (4.0) 3.1% (1.0) 12.5% (4.0) -

Business closed or hours reduced by government ban 50.0% (16.0) 25.0% (8.0) 3.1% (1.0) 15.6% (5.0) 3.1% (1.0)

Lack of technology/web resources to complete on-line sales 6.3% (2.0) 9.4% (3.0) 12.5% (4.0) 43.8% (14.0) 25.0% (8.0)

Getting the supplies we need 15.6% (5.0) 31.3% (10.0) 34.4% (11.0) 9.4% (3.0) 6.3% (2.0)

Lack of events to promote our downtown/business area 9.4% (3.0) 12.5% (4.0) 15.6% (5.0) 37.5% (12.0) 21.9% (7.0)

Difficulty paying our commercial rent, commercial mortgage or lines of credit 37.5% (12.0) 12.5% (4.0) 12.5% (4.0) 15.6% (5.0) 18.8% (6.0)

Not having the funds to pay our employees 31.3% (10.0) 9.4% (3.0) 12.5% (4.0) 9.4% (3.0) 34.4% (11.0)

Ability of employees to pay rent/mortgages on reduced income 21.9% (7.0) 12.5% (4.0) 12.5% (4.0) 9.4% (3.0) 37.5% (12.0)

Lack of technology for employees to work from home - 12.5% (4.0) 3.1% (1.0) 31.3% (10.0) 50.0% (16.0)

Concern about the well-being of our employees being exposed to COVID-19 on the job 28.1% (9.0) 28.1% (9.0) 9.4% (3.0) 9.4% (3.0) 21.9% (7.0)

Concern about the liability of our employees being exposed to COVID-19 on the job 15.6% (5.0) 40.6% (13.0) 6.3% (2.0) 9.4% (3.0) 21.9% (7.0)

Absenteeism of employees due to illness 12.5% (4.0) 6.3% (2.0) 25.0% (8.0) 15.6% (5.0) 37.5% (12.0)

Daycare/child care challenges for our employees 6.3% (2.0) 12.5% (4.0) 6.3% (2.0) 21.9% (7.0) 46.9% (15.0)

The emotional health of our employees 15.6% (5.0) 18.8% (6.0) 31.3% (10.0) 3.1% (1.0) 28.1% (9.0)

Ability to bring in foreign labor (visa employees) 15.6% (5.0) 6.3% (2.0) 6.3% (2.0) 6.3% (2.0) 62.5% (20.0)

Opening for the season 53.1% (17.0) 25.0% (8.0) 3.1% (1.0) 6.3% (2.0) 9.4% (3.0)

3 (13)

Decline in business/sales 84.6% (11.0) 7.7% (1.0) - 7.7% (1.0) -

Business closed or hours reduced by government ban 61.5% (8.0) 7.7% (1.0) - 15.4% (2.0) 15.4% (2.0)

Lack of technology/web resources to complete on-line sales 7.7% (1.0) - 15.4% (2.0) 38.5% (5.0) 38.5% (5.0)

Getting the supplies we need 7.7% (1.0) 7.7% (1.0) 38.5% (5.0) 46.2% (6.0) -

Lack of events to promote our downtown/business area 23.1% (3.0) 15.4% (2.0) 7.7% (1.0) 30.8% (4.0) 15.4% (2.0)

Difficulty paying our commercial rent, commercial mortgage or lines of credit 38.5% (5.0) 23.1% (3.0) 15.4% (2.0) 15.4% (2.0) 7.7% (1.0)

Not having the funds to pay our employees 61.5% (8.0) 7.7% (1.0) 7.7% (1.0) 15.4% (2.0) 7.7% (1.0)

Ability of employees to pay rent/mortgages on reduced income 38.5% (5.0) 7.7% (1.0) 7.7% (1.0) 23.1% (3.0) 15.4% (2.0)

Lack of technology for employees to work from home 7.7% (1.0) - 23.1% (3.0) 7.7% (1.0) 61.5% (8.0)

Concern about the well-being of our employees being exposed to COVID-19 on the job 15.4% (2.0) 30.8% (4.0) - 46.2% (6.0) 7.7% (1.0)

Concern about the liability of our employees being exposed to COVID-19 on the job 15.4% (2.0) 30.8% (4.0) - 46.2% (6.0) 7.7% (1.0)

Absenteeism of employees due to illness - 23.1% (3.0) 7.7% (1.0) 46.2% (6.0) 23.1% (3.0)

Daycare/child care challenges for our employees - 23.1% (3.0) - 53.8% (7.0) 23.1% (3.0)

The emotional health of our employees - 53.8% (7.0) 15.4% (2.0) 15.4% (2.0) 15.4% (2.0)

Ability to bring in foreign labor (visa employees) 7.7% (1.0) 15.4% (2.0) 7.7% (1.0) 30.8% (4.0) 38.5% (5.0)

Opening for the season 53.8% (7.0) 15.4% (2.0) - 23.1% (3.0) 7.7% (1.0)

4 (13)

Decline in business/sales 53.8% (7.0) 23.1% (3.0) 23.1% (3.0) - -

Business closed or hours reduced by government ban 53.8% (7.0) 7.7% (1.0) 15.4% (2.0) 7.7% (1.0) 15.4% (2.0)

Lack of technology/web resources to complete on-line sales - - 7.7% (1.0) 46.2% (6.0) 46.2% (6.0)

Getting the supplies we need 15.4% (2.0) - 53.8% (7.0) 23.1% (3.0) 7.7% (1.0)

Lack of events to promote our downtown/business area 23.1% (3.0) 30.8% (4.0) - 23.1% (3.0) 23.1% (3.0)

Difficulty paying our commercial rent, commercial mortgage or lines of credit 38.5% (5.0) 7.7% (1.0) 15.4% (2.0) 23.1% (3.0) 15.4% (2.0)

Not having the funds to pay our employees 30.8% (4.0) 15.4% (2.0) 7.7% (1.0) 23.1% (3.0) 23.1% (3.0)

Ability of employees to pay rent/mortgages on reduced income 30.8% (4.0) 7.7% (1.0) 7.7% (1.0) 30.8% (4.0) 23.1% (3.0)

Lack of technology for employees to work from home - 7.7% (1.0) - 23.1% (3.0) 69.2% (9.0)

Concern about the well-being of our employees being exposed to COVID-19 on the job 23.1% (3.0) 15.4% (2.0) 23.1% (3.0) 7.7% (1.0) 30.8% (4.0)

Concern about the liability of our employees being exposed to COVID-19 on the job 23.1% (3.0) 23.1% (3.0) 15.4% (2.0) 7.7% (1.0) 30.8% (4.0)

Absenteeism of employees due to illness 7.7% (1.0) - 23.1% (3.0) 30.8% (4.0) 38.5% (5.0)
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Daycare/child care challenges for our employees 7.7% (1.0) 7.7% (1.0) 15.4% (2.0) 15.4% (2.0) 53.8% (7.0)

The emotional health of our employees 23.1% (3.0) 15.4% (2.0) 38.5% (5.0) 7.7% (1.0) 15.4% (2.0)

Ability to bring in foreign labor (visa employees) 23.1% (3.0) 7.7% (1.0) - 7.7% (1.0) 61.5% (8.0)

Opening for the season 53.8% (7.0) - 15.4% (2.0) 15.4% (2.0) 15.4% (2.0)

5 (18)

Decline in business/sales 72.2% (13.0) 16.7% (3.0) 5.6% (1.0) 5.6% (1.0) -

Business closed or hours reduced by government ban 50.0% (9.0) 16.7% (3.0) 22.2% (4.0) - 11.1% (2.0)

Lack of technology/web resources to complete on-line sales 5.6% (1.0) 11.1% (2.0) 11.1% (2.0) 38.9% (7.0) 33.3% (6.0)

Getting the supplies we need 5.6% (1.0) 33.3% (6.0) 11.1% (2.0) 33.3% (6.0) 16.7% (3.0)

Lack of events to promote our downtown/business area 11.1% (2.0) 11.1% (2.0) 27.8% (5.0) 11.1% (2.0) 38.9% (7.0)

Difficulty paying our commercial rent, commercial mortgage or lines of credit 33.3% (6.0) 33.3% (6.0) 16.7% (3.0) 5.6% (1.0) 11.1% (2.0)

Not having the funds to pay our employees 33.3% (6.0) 22.2% (4.0) 5.6% (1.0) 16.7% (3.0) 22.2% (4.0)

Ability of employees to pay rent/mortgages on reduced income 38.9% (7.0) 16.7% (3.0) 11.1% (2.0) 16.7% (3.0) 16.7% (3.0)

Lack of technology for employees to work from home - 5.6% (1.0) - 38.9% (7.0) 55.6% (10.0)

Concern about the well-being of our employees being exposed to COVID-19 on the job 27.8% (5.0) 22.2% (4.0) - 22.2% (4.0) 27.8% (5.0)

Concern about the liability of our employees being exposed to COVID-19 on the job 11.1% (2.0) 27.8% (5.0) 5.6% (1.0) 27.8% (5.0) 27.8% (5.0)

Absenteeism of employees due to illness 5.6% (1.0) - 16.7% (3.0) 50.0% (9.0) 27.8% (5.0)

Daycare/child care challenges for our employees 5.6% (1.0) 22.2% (4.0) 11.1% (2.0) 22.2% (4.0) 38.9% (7.0)

The emotional health of our employees - 33.3% (6.0) 22.2% (4.0) 16.7% (3.0) 27.8% (5.0)

Ability to bring in foreign labor (visa employees) 11.1% (2.0) - - 11.1% (2.0) 77.8% (14.0)

Opening for the season 50.0% (9.0) 5.6% (1.0) 5.6% (1.0) 11.1% (2.0) 27.8% (5.0)

Unknown (4)

Decline in business/sales 50.0% (2.0) 25.0% (1.0) 25.0% (1.0) - -

Business closed or hours reduced by government ban 50.0% (2.0) - - 50.0% (2.0) -

Lack of technology/web resources to complete on-line sales - - 25.0% (1.0) 50.0% (2.0) 25.0% (1.0)

Getting the supplies we need - 25.0% (1.0) 25.0% (1.0) 50.0% (2.0) -

Lack of events to promote our downtown/business area - 25.0% (1.0) - 50.0% (2.0) 25.0% (1.0)

Difficulty paying our commercial rent, commercial mortgage or lines of credit 50.0% (2.0) - - 50.0% (2.0) -

Not having the funds to pay our employees 25.0% (1.0) 25.0% (1.0) - 50.0% (2.0) -

Ability of employees to pay rent/mortgages on reduced income 50.0% (2.0) - 25.0% (1.0) 25.0% (1.0) -

Lack of technology for employees to work from home 25.0% (1.0) - - 75.0% (3.0) -

Concern about the well-being of our employees being exposed to COVID-19 on the job 25.0% (1.0) 25.0% (1.0) 25.0% (1.0) 25.0% (1.0) -

Concern about the liability of our employees being exposed to COVID-19 on the job 25.0% (1.0) 50.0% (2.0) - 25.0% (1.0) -

Absenteeism of employees due to illness - 50.0% (2.0) - 25.0% (1.0) 25.0% (1.0)

Daycare/child care challenges for our employees - 25.0% (1.0) - 75.0% (3.0) -

The emotional health of our employees - 25.0% (1.0) 25.0% (1.0) 25.0% (1.0) 25.0% (1.0)

Ability to bring in foreign labor (visa employees) - 50.0% (2.0) - 25.0% (1.0) 25.0% (1.0)

Opening for the season 75.0% (3.0) - - 25.0% (1.0) -

Major problem Moderate problem Minor problem Not a problem Not applicable (N/A)

F (49)

Decline in business/sales 77.6% (38.0) 8.2% (4.0) 6.1% (3.0) 8.2% (4.0) -

Business closed or hours reduced by government ban 63.3% (31.0) 12.2% (6.0) 8.2% (4.0) 8.2% (4.0) 6.1% (3.0)

Lack of technology/web resources to complete on-line sales - 6.1% (3.0) 10.2% (5.0) 46.9% (23.0) 34.7% (17.0)

Getting the supplies we need 10.2% (5.0) 28.6% (14.0) 24.5% (12.0) 26.5% (13.0) 8.2% (4.0)

Lack of events to promote our downtown/business area 4.1% (2.0) 16.3% (8.0) 18.4% (9.0) 34.7% (17.0) 24.5% (12.0)

Difficulty paying our commercial rent, commercial mortgage or lines of credit 36.7% (18.0) 22.4% (11.0) 8.2% (4.0) 14.3% (7.0) 16.3% (8.0)

Not having the funds to pay our employees 26.5% (13.0) 16.3% (8.0) 14.3% (7.0) 8.2% (4.0) 32.7% (16.0)

Ability of employees to pay rent/mortgages on reduced income 26.5% (13.0) 16.3% (8.0) 8.2% (4.0) 14.3% (7.0) 30.6% (15.0)

Lack of technology for employees to work from home - 4.1% (2.0) 2.0% (1.0) 20.4% (10.0) 71.4% (35.0)

Concern about the well-being of our employees being exposed to COVID-19 on the job 22.4% (11.0) 20.4% (10.0) 10.2% (5.0) 18.4% (9.0) 26.5% (13.0)

Concern about the liability of our employees being exposed to COVID-19 on the job 18.4% (9.0) 24.5% (12.0) 8.2% (4.0) 18.4% (9.0) 26.5% (13.0)

Absenteeism of employees due to illness 10.2% (5.0) 6.1% (3.0) 12.2% (6.0) 26.5% (13.0) 42.9% (21.0)
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Daycare/child care challenges for our employees 6.1% (3.0) 12.2% (6.0) 4.1% (2.0) 14.3% (7.0) 59.2% (29.0)

The emotional health of our employees 12.2% (6.0) 22.4% (11.0) 22.4% (11.0) 8.2% (4.0) 32.7% (16.0)

Ability to bring in foreign labor (visa employees) 10.2% (5.0) 4.1% (2.0) 2.0% (1.0) 6.1% (3.0) 75.5% (37.0)

Opening for the season 61.2% (30.0) 12.2% (6.0) 8.2% (4.0) 6.1% (3.0) 10.2% (5.0)

M (46)

Decline in business/sales 69.6% (32.0) 17.4% (8.0) 8.7% (4.0) 4.3% (2.0) -

Business closed or hours reduced by government ban 41.3% (19.0) 21.7% (10.0) 13.0% (6.0) 13.0% (6.0) 10.9% (5.0)

Lack of technology/web resources to complete on-line sales 8.7% (4.0) 13.0% (6.0) 13.0% (6.0) 37.0% (17.0) 28.3% (13.0)

Getting the supplies we need 10.9% (5.0) 19.6% (9.0) 34.8% (16.0) 28.3% (13.0) 6.5% (3.0)

Lack of events to promote our downtown/business area 23.9% (11.0) 15.2% (7.0) 10.9% (5.0) 26.1% (12.0) 21.7% (10.0)

Difficulty paying our commercial rent, commercial mortgage or lines of credit 41.3% (19.0) 13.0% (6.0) 19.6% (9.0) 17.4% (8.0) 8.7% (4.0)

Not having the funds to pay our employees 41.3% (19.0) 15.2% (7.0) 6.5% (3.0) 23.9% (11.0) 13.0% (6.0)

Ability of employees to pay rent/mortgages on reduced income 28.3% (13.0) 8.7% (4.0) 21.7% (10.0) 19.6% (9.0) 19.6% (9.0)

Lack of technology for employees to work from home 6.5% (3.0) 8.7% (4.0) 6.5% (3.0) 37.0% (17.0) 41.3% (19.0)

Concern about the well-being of our employees being exposed to COVID-19 on the job 32.6% (15.0) 32.6% (15.0) 4.3% (2.0) 17.4% (8.0) 13.0% (6.0)

Concern about the liability of our employees being exposed to COVID-19 on the job 17.4% (8.0) 39.1% (18.0) 6.5% (3.0) 21.7% (10.0) 15.2% (7.0)

Absenteeism of employees due to illness 4.3% (2.0) 10.9% (5.0) 23.9% (11.0) 34.8% (16.0) 26.1% (12.0)

Daycare/child care challenges for our employees 4.3% (2.0) 13.0% (6.0) 8.7% (4.0) 45.7% (21.0) 28.3% (13.0)

The emotional health of our employees 15.2% (7.0) 32.6% (15.0) 26.1% (12.0) 15.2% (7.0) 10.9% (5.0)

Ability to bring in foreign labor (visa employees) 13.0% (6.0) 10.9% (5.0) 6.5% (3.0) 21.7% (10.0) 47.8% (22.0)

Opening for the season 50.0% (23.0) 10.9% (5.0) 4.3% (2.0) 17.4% (8.0) 17.4% (8.0)

Unknown (1)

Decline in business/sales 100.0% (1.0) - - - -

Business closed or hours reduced by government ban 100.0% (1.0) - - - -

Lack of technology/web resources to complete on-line sales - - - 100.0% (1.0) -

Getting the supplies we need - - 100.0% (1.0) - -

Lack of events to promote our downtown/business area - - - 100.0% (1.0) -

Difficulty paying our commercial rent, commercial mortgage or lines of credit 100.0% (1.0) - - - -

Not having the funds to pay our employees 100.0% (1.0) - - - -

Ability of employees to pay rent/mortgages on reduced income 100.0% (1.0) - - - -

Lack of technology for employees to work from home - - - 100.0% (1.0) -

Concern about the well-being of our employees being exposed to COVID-19 on the job - - 100.0% (1.0) - -

Concern about the liability of our employees being exposed to COVID-19 on the job - 100.0% (1.0) - - -

Absenteeism of employees due to illness - - - 100.0% (1.0) -

Daycare/child care challenges for our employees - 100.0% (1.0) - - -

The emotional health of our employees - - 100.0% (1.0) - -

Ability to bring in foreign labor (visa employees) - 100.0% (1.0) - - -

Opening for the season 100.0% (1.0) - - - -

Major problem Moderate problem Minor problem Not a problem Not applicable (N/A)

18-29 (3)

Decline in business/sales 33.3% (1.0) 33.3% (1.0) 33.3% (1.0) - -

Business closed or hours reduced by government ban 33.3% (1.0) 33.3% (1.0) 33.3% (1.0) - -

Lack of technology/web resources to complete on-line sales - - - 66.7% (2.0) 33.3% (1.0)

Getting the supplies we need - 33.3% (1.0) 66.7% (2.0) - -

Lack of events to promote our downtown/business area 33.3% (1.0) - - 66.7% (2.0) -

Difficulty paying our commercial rent, commercial mortgage or lines of credit 66.7% (2.0) - - 33.3% (1.0) -

Not having the funds to pay our employees 33.3% (1.0) 33.3% (1.0) 33.3% (1.0) - -

Ability of employees to pay rent/mortgages on reduced income 33.3% (1.0) 33.3% (1.0) - 33.3% (1.0) -

Lack of technology for employees to work from home - - - 66.7% (2.0) 33.3% (1.0)

Concern about the well-being of our employees being exposed to COVID-19 on the job 100.0% (3.0) - - - -

Concern about the liability of our employees being exposed to COVID-19 on the job 66.7% (2.0) 33.3% (1.0) - - -

Absenteeism of employees due to illness 33.3% (1.0) - 33.3% (1.0) 33.3% (1.0) -

Daycare/child care challenges for our employees 33.3% (1.0) 33.3% (1.0) 33.3% (1.0) - -
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The emotional health of our employees 33.3% (1.0) 33.3% (1.0) 33.3% (1.0) - -

Ability to bring in foreign labor (visa employees) 66.7% (2.0) - - 33.3% (1.0) -

Opening for the season 66.7% (2.0) - 33.3% (1.0) - -

30-39 (11)

Decline in business/sales 90.9% (10.0) - - 9.1% (1.0) -

Business closed or hours reduced by government ban 45.5% (5.0) 18.2% (2.0) 27.3% (3.0) 9.1% (1.0) -

Lack of technology/web resources to complete on-line sales - 36.4% (4.0) 18.2% (2.0) 36.4% (4.0) 9.1% (1.0)

Getting the supplies we need 9.1% (1.0) 18.2% (2.0) 18.2% (2.0) 45.5% (5.0) 9.1% (1.0)

Lack of events to promote our downtown/business area - 45.5% (5.0) 9.1% (1.0) 27.3% (3.0) 18.2% (2.0)

Difficulty paying our commercial rent, commercial mortgage or lines of credit 45.5% (5.0) 18.2% (2.0) 9.1% (1.0) 18.2% (2.0) 9.1% (1.0)

Not having the funds to pay our employees 18.2% (2.0) 54.5% (6.0) - 9.1% (1.0) 18.2% (2.0)

Ability of employees to pay rent/mortgages on reduced income 36.4% (4.0) 18.2% (2.0) 36.4% (4.0) - 9.1% (1.0)

Lack of technology for employees to work from home - 9.1% (1.0) 9.1% (1.0) 36.4% (4.0) 45.5% (5.0)

Concern about the well-being of our employees being exposed to COVID-19 on the job 36.4% (4.0) 27.3% (3.0) - 27.3% (3.0) 9.1% (1.0)

Concern about the liability of our employees being exposed to COVID-19 on the job 18.2% (2.0) 36.4% (4.0) 9.1% (1.0) 27.3% (3.0) 9.1% (1.0)

Absenteeism of employees due to illness 9.1% (1.0) 9.1% (1.0) 18.2% (2.0) 45.5% (5.0) 18.2% (2.0)

Daycare/child care challenges for our employees 9.1% (1.0) 27.3% (3.0) - 36.4% (4.0) 27.3% (3.0)

The emotional health of our employees 27.3% (3.0) 45.5% (5.0) 9.1% (1.0) 9.1% (1.0) 9.1% (1.0)

Ability to bring in foreign labor (visa employees) 27.3% (3.0) 9.1% (1.0) - 18.2% (2.0) 45.5% (5.0)

Opening for the season 63.6% (7.0) 9.1% (1.0) 9.1% (1.0) 9.1% (1.0) 9.1% (1.0)

40-49 (24)

Decline in business/sales 62.5% (15.0) 25.0% (6.0) 4.2% (1.0) 8.3% (2.0) -

Business closed or hours reduced by government ban 45.8% (11.0) 25.0% (6.0) 8.3% (2.0) 16.7% (4.0) 4.2% (1.0)

Lack of technology/web resources to complete on-line sales 4.2% (1.0) - 16.7% (4.0) 45.8% (11.0) 33.3% (8.0)

Getting the supplies we need 12.5% (3.0) 20.8% (5.0) 41.7% (10.0) 25.0% (6.0) -

Lack of events to promote our downtown/business area 20.8% (5.0) 8.3% (2.0) 20.8% (5.0) 33.3% (8.0) 16.7% (4.0)

Difficulty paying our commercial rent, commercial mortgage or lines of credit 37.5% (9.0) 20.8% (5.0) 25.0% (6.0) 12.5% (3.0) 4.2% (1.0)

Not having the funds to pay our employees 50.0% (12.0) 12.5% (3.0) 12.5% (3.0) 16.7% (4.0) 8.3% (2.0)

Ability of employees to pay rent/mortgages on reduced income 29.2% (7.0) 16.7% (4.0) 16.7% (4.0) 16.7% (4.0) 12.5% (3.0)

Lack of technology for employees to work from home - 4.2% (1.0) 8.3% (2.0) 12.5% (3.0) 75.0% (18.0)

Concern about the well-being of our employees being exposed to COVID-19 on the job 41.7% (10.0) 16.7% (4.0) 12.5% (3.0) 16.7% (4.0) 12.5% (3.0)

Concern about the liability of our employees being exposed to COVID-19 on the job 33.3% (8.0) 25.0% (6.0) 8.3% (2.0) 20.8% (5.0) 12.5% (3.0)

Absenteeism of employees due to illness 12.5% (3.0) 4.2% (1.0) 25.0% (6.0) 20.8% (5.0) 37.5% (9.0)

Daycare/child care challenges for our employees 8.3% (2.0) 16.7% (4.0) 12.5% (3.0) 16.7% (4.0) 41.7% (10.0)

The emotional health of our employees 16.7% (4.0) 29.2% (7.0) 37.5% (9.0) 8.3% (2.0) 8.3% (2.0)

Ability to bring in foreign labor (visa employees) 8.3% (2.0) 8.3% (2.0) 4.2% (1.0) 8.3% (2.0) 70.8% (17.0)

Opening for the season 58.3% (14.0) 16.7% (4.0) 4.2% (1.0) 12.5% (3.0) 8.3% (2.0)

50-59 (25)

Decline in business/sales 84.0% (21.0) 8.0% (2.0) - 8.0% (2.0) -

Business closed or hours reduced by government ban 68.0% (17.0) 8.0% (2.0) - 16.0% (4.0) 8.0% (2.0)

Lack of technology/web resources to complete on-line sales 12.0% (3.0) 16.0% (4.0) 8.0% (2.0) 48.0% (12.0) 16.0% (4.0)

Getting the supplies we need 12.0% (3.0) 36.0% (9.0) 24.0% (6.0) 20.0% (5.0) 8.0% (2.0)

Lack of events to promote our downtown/business area 12.0% (3.0) 4.0% (1.0) 20.0% (5.0) 44.0% (11.0) 16.0% (4.0)

Difficulty paying our commercial rent, commercial mortgage or lines of credit 44.0% (11.0) 16.0% (4.0) 16.0% (4.0) 16.0% (4.0) 8.0% (2.0)

Not having the funds to pay our employees 40.0% (10.0) 12.0% (3.0) 4.0% (1.0) 20.0% (5.0) 24.0% (6.0)

Ability of employees to pay rent/mortgages on reduced income 32.0% (8.0) 12.0% (3.0) 8.0% (2.0) 20.0% (5.0) 28.0% (7.0)

Lack of technology for employees to work from home - 8.0% (2.0) 4.0% (1.0) 36.0% (9.0) 52.0% (13.0)

Concern about the well-being of our employees being exposed to COVID-19 on the job 12.0% (3.0) 36.0% (9.0) 12.0% (3.0) 20.0% (5.0) 20.0% (5.0)

Concern about the liability of our employees being exposed to COVID-19 on the job 4.0% (1.0) 44.0% (11.0) 12.0% (3.0) 12.0% (3.0) 24.0% (6.0)

Absenteeism of employees due to illness 8.0% (2.0) 20.0% (5.0) 12.0% (3.0) 32.0% (8.0) 28.0% (7.0)

Daycare/child care challenges for our employees 4.0% (1.0) 16.0% (4.0) - 36.0% (9.0) 44.0% (11.0)

The emotional health of our employees 12.0% (3.0) 24.0% (6.0) 16.0% (4.0) 28.0% (7.0) 20.0% (5.0)

Ability to bring in foreign labor (visa employees) 4.0% (1.0) 4.0% (1.0) 8.0% (2.0) 20.0% (5.0) 64.0% (16.0)

Opening for the season 72.0% (18.0) 8.0% (2.0) 4.0% (1.0) 8.0% (2.0) 8.0% (2.0)
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60-69 (26)

Decline in business/sales 73.1% (19.0) 7.7% (2.0) 15.4% (4.0) 3.8% (1.0) -

Business closed or hours reduced by government ban 42.3% (11.0) 19.2% (5.0) 11.5% (3.0) 3.8% (1.0) 19.2% (5.0)

Lack of technology/web resources to complete on-line sales - - 11.5% (3.0) 34.6% (9.0) 50.0% (13.0)

Getting the supplies we need 11.5% (3.0) 19.2% (5.0) 23.1% (6.0) 26.9% (7.0) 15.4% (4.0)

Lack of events to promote our downtown/business area 7.7% (2.0) 26.9% (7.0) 11.5% (3.0) 15.4% (4.0) 34.6% (9.0)

Difficulty paying our commercial rent, commercial mortgage or lines of credit 34.6% (9.0) 11.5% (3.0) 7.7% (2.0) 19.2% (5.0) 23.1% (6.0)

Not having the funds to pay our employees 26.9% (7.0) 7.7% (2.0) 7.7% (2.0) 19.2% (5.0) 34.6% (9.0)

Ability of employees to pay rent/mortgages on reduced income 19.2% (5.0) 3.8% (1.0) 11.5% (3.0) 23.1% (6.0) 38.5% (10.0)

Lack of technology for employees to work from home 7.7% (2.0) 3.8% (1.0) - 34.6% (9.0) 50.0% (13.0)

Concern about the well-being of our employees being exposed to COVID-19 on the job 23.1% (6.0) 30.8% (8.0) 3.8% (1.0) 15.4% (4.0) 23.1% (6.0)

Concern about the liability of our employees being exposed to COVID-19 on the job 15.4% (4.0) 26.9% (7.0) 3.8% (1.0) 26.9% (7.0) 23.1% (6.0)

Absenteeism of employees due to illness - 3.8% (1.0) 15.4% (4.0) 34.6% (9.0) 42.3% (11.0)

Daycare/child care challenges for our employees - - 7.7% (2.0) 42.3% (11.0) 46.2% (12.0)

The emotional health of our employees 7.7% (2.0) 26.9% (7.0) 26.9% (7.0) - 34.6% (9.0)

Ability to bring in foreign labor (visa employees) 7.7% (2.0) 11.5% (3.0) 3.8% (1.0) 11.5% (3.0) 61.5% (16.0)

Opening for the season 38.5% (10.0) 15.4% (4.0) 3.8% (1.0) 15.4% (4.0) 23.1% (6.0)

70-79 (6)

Decline in business/sales 66.7% (4.0) 16.7% (1.0) 16.7% (1.0) - -

Business closed or hours reduced by government ban 83.3% (5.0) - 16.7% (1.0) - -

Lack of technology/web resources to complete on-line sales - 16.7% (1.0) - 33.3% (2.0) 50.0% (3.0)

Getting the supplies we need - 16.7% (1.0) 33.3% (2.0) 50.0% (3.0) -

Lack of events to promote our downtown/business area 33.3% (2.0) - - 16.7% (1.0) 50.0% (3.0)

Difficulty paying our commercial rent, commercial mortgage or lines of credit 16.7% (1.0) 50.0% (3.0) - - 33.3% (2.0)

Not having the funds to pay our employees - - 50.0% (3.0) - 50.0% (3.0)

Ability of employees to pay rent/mortgages on reduced income 16.7% (1.0) 16.7% (1.0) 16.7% (1.0) - 50.0% (3.0)

Lack of technology for employees to work from home 16.7% (1.0) 16.7% (1.0) - - 66.7% (4.0)

Concern about the well-being of our employees being exposed to COVID-19 on the job - 16.7% (1.0) - 16.7% (1.0) 66.7% (4.0)

Concern about the liability of our employees being exposed to COVID-19 on the job - 16.7% (1.0) - 16.7% (1.0) 66.7% (4.0)

Absenteeism of employees due to illness - - 16.7% (1.0) 16.7% (1.0) 66.7% (4.0)

Daycare/child care challenges for our employees - - - - 100.0% (6.0)

The emotional health of our employees - - 16.7% (1.0) 16.7% (1.0) 66.7% (4.0)

Ability to bring in foreign labor (visa employees) 16.7% (1.0) - - - 83.3% (5.0)

Opening for the season 33.3% (2.0) - 16.7% (1.0) 16.7% (1.0) 33.3% (2.0)

unknown (1)

Decline in business/sales 100.0% (1.0) - - - -

Business closed or hours reduced by government ban 100.0% (1.0) - - - -

Lack of technology/web resources to complete on-line sales - - - 100.0% (1.0) -

Getting the supplies we need - - 100.0% (1.0) - -

Lack of events to promote our downtown/business area - - - 100.0% (1.0) -

Difficulty paying our commercial rent, commercial mortgage or lines of credit 100.0% (1.0) - - - -

Not having the funds to pay our employees 100.0% (1.0) - - - -

Ability of employees to pay rent/mortgages on reduced income 100.0% (1.0) - - - -

Lack of technology for employees to work from home - - - 100.0% (1.0) -

Concern about the well-being of our employees being exposed to COVID-19 on the job - - 100.0% (1.0) - -

Concern about the liability of our employees being exposed to COVID-19 on the job - 100.0% (1.0) - - -

Absenteeism of employees due to illness - - - 100.0% (1.0) -

Daycare/child care challenges for our employees - 100.0% (1.0) - - -

The emotional health of our employees - - 100.0% (1.0) - -

Ability to bring in foreign labor (visa employees) - 100.0% (1.0) - - -

Opening for the season 100.0% (1.0) - - - -
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Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Please include any other issues your business is facing as a result of the COVID-19 pandemic that was not listed
above.

Impossible to get masks and sanitizer for staff

no tourism

No future booking being made since there are no re-opening dayes.

Not seeing a safe way to open a restaurant in the future. I am seriously wondering if we should consider trying to close off our island so we can open upto an island economy safely. Only allowing
essential personnel, employees and deliveries to come on.

A lot of my product can not come in or be shipped without violating current state & federal regulations.

-----

Employees not willing to come back to work because they are making more money on unemployment plus the $600 per week was what they made for 2 weeks pay.

Child care for owners has sidelined our business and forced us to close.

Finding help - many prospective hires do not want to work until unemployment runs out.

I am all for opening my business when it is safe. I would rather take a hit than put my employees at risk of dealing with people visiting from all parts of the country and the world exposing our small
community to this pandemic we are not equipped to be a hot spot.

Rental business. Cancellations and lack of future reservations

Guidance on what to do once we can reopen. What changes to our normal process will need to be made.

Unable to plan an opening date and not knowing IF visitors will actually come. U.S. winter recruits may or may not come for many reasons, unemployment @ +$600.00/week is a deterrent thru July 31st,
and employer needs to quarantine and provide for workers (80%) upon arrival from outside of Maine. Uncertainty with regard to the huge influx of visitors from 'away' and the Covid-19 impact on MDI and
it's ability to care for so many who may become sick.

Afraid of losing precious pre employed people due to not being able to open.

a council acting on fear.

I really don’t see how I can open safely this season.

The loss of cruise ships!

Difficult to get funding and loosing hope to remain a business .
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Anonymous user's Opinion
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Anonymous user's Opinion
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Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

James William John Collier's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

We are fully able to begin work and often are a draw to tourism in the area. Our main issue is when and how we should open or if it is even responsible to open at all this Summer.

Lack of funding for the EIDL and still not having any word on financial assistance.

My main business is our family's vacation rentals, which are shut down. I am not sure how to re-open them safely, once the lodging ban is lifted. We don't have any staff other than the family, although we
work with independent local businesses for lawn care and cleaning. For the questions below, I'm answering based on having had to let all those contractors go for the season. They aren't employees, but if
you want to gauge the scale of economic destruction, then you'll want to know who's affected by shutting down vacation rentals.

A massive loss of income and inability to plan out beyond the next few weeks due to town and state's 'wait and see' policy.

n/a

Pretty simple -- economic catostrophe

Can't book people into vacation cottages when State and Town are dangling lodging bans.

Reduced number of tourists.

community shaming and judgement is at an all time high. Even if the state says that opening is safe and ok, our extreme community may shame anyone who does.

The cruise ship industry is a major portion of our income.... we are screwed!

Difficulty in showing real Estate

Not able to rent out on a seasonal basis

Business is down, but otherwise I like the quiet. We do not need tourists.

Not having clear information to plan and operate a business with. Knowing that our community in general is anti business/ tourism and watching the anti business side take this situation and use it to help
reduce tourism/ cruise ships. Seriously do not trust our town councils abilities to make sound decisions. Jill must go! Her agenda is so clear. Too many personal feelings and not enough fact. I’ve never
seen such a bunch of fools directing a town.

As a landlord for both year round a weekly rental we figure the will not be a tourist rental season thus year and it may be diminished for a few years. That creates a big lack of income that we are not going
to be able to get relief from.

We are a live theater venue. We cannot see a way that we can safely open until there’s a vaccine.

We are destroyed. It is hard to overstate the amount of damage the virus has caused our inn. In early spring we were looking at a record level of advance bookings. These have virtually all been cancelled.
Uncertainty is keeping guests away; they don't know whether Acadia, hotels, shops or restaurants are going to be open when they arrive. If we lose summer and fall, we're finished.

We have yet to call back returning associates but are anticipating some disappointment when we cannot bring individuals back at the "rate" of pay they were receiving on unemployment due to the Federal
bump each week.

On-going layoffs and impacts to year-round staffing come fall if we close earlier for the season or don't have cruise ships. Very worried about the lack of summer residents coming, which are major
supporters of non-profits. I'm concerned that our tone is not welcoming, recognizing that we are totally reliant on tourism.

We depend on having large events for the public and we won't be able to do that this year.
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Gary Friedmann's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion
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Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

We supply restaurants with food and are uncertain as to if and when they will open.

Self employed, 3 businesses. Only myself & spouse are employees. Length of time this continues into summer will be crucial to any income for this year but also do not want to start to fast and cause
spikes in local COVID cases.

Can't pay property taxes that are due, nor can we pay for liability insurance. Although we are considered an essential business, we are not getting any business and most likely won't be weeks, and maybe
months, because potential customers have been economically harmed.

The amount of visitors that will not be able or choose to come to MDI. Needing to do 14 days of quarantine for a week stay is a game changer.

Confusion over parking rules for 2020 season!

Lack of access to university extensions and business development to adapt business model

We are self-employed.we

I don't personally own a business, I work for the Jesup Library. Don't know exactly why I received this survey as it it definitely leans toward retail and hospitality businesses.

X

I own a gardening business. Usually four of us on crew. Right now because of the pandemic, just one crew and I am home with kids most of the time instead.

I believe that the Town should follow the Governor's recommendations and have a very slow phased reopening, adhering to social distancing, quaranting our of state residents for 14 days and banning
cruise ships for the season. I am not alone in my thinking. Polls are suggesting that nearly 80% of Bar Harbor residents do not want cruise ships back again ever and that over 80% of State residents
support the Governor's plan of action for reopening.

There is a great sense of uncertainty which has nearly eliminated spending on large projects, reducing the quantity of business we do.

Meetings for planning delayed.

none

Delaying the opening of the season until August when there are so few cases in Hancock County.

My business is renting a space in my house on Airbnb and offering a farm experience. Due to the proximity of guests.

As our business is Bait for local area lobsterman, our contact with our customers is outside where distancing is not a problem.

Its next year I`m worried about. Nobody will have any money to pay me.

Awaiting better information regarding reactivation of our tourist trade, in regards to allowing us to rent out our summer rental property to non-residense. This is our only income and as of now we are closed
having already lost firm rental contracts starting 1 April through end of July.

lack of safety equipment for employees.
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Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

We delayed opening our inn. Could not hire the normal staff at the normal time. The "14 day quarantine " essentially evaporated all future deposits and created a negitive cash flow issue.

Government regulations 0

14 day quarantine for out of state visitors

14 day quarantine a challenge.

13 of 72

13 of 72



Anonymous user's Opinion

Anonymous user's Opinion
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Anonymous user's Opinion
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Anonymous user's Opinion
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Anonymous user's Opinion
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Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

What are your biggest concerns about COVID-19 for your business and employees?

People from “away” coming here and not taking it seriously. I see it every weekend. People surprised they can’t get a coffee or dine in or shop in person. It’s maddening.

lack of visitors to Bar Harbor

Will i make enough this summer to cover the cost of being open

Being able to open up to in house dining safely. I just don't see how we do it. Making enough money to stay afloat.

That we are able to restore somewhat of a business. And have the ability to staff, maintain staff, and pay our bills.

That lowered or non-existent income may not be enough to cover rent. Lack of a summer season a bigger problem in our area because there isn’t much work available in the winter. Exposure from
travelers arriving from more affected areas. Bankruptcy. Permanent closure.

------

Separation of employees and customers.

We were going to move to a new retail location. To do so now is impossible so we cannot grow into our new space

The close proximity of all of our employees to one another.

not sure if our business will survive

I want to ensure that my employees and guests are safe and do not contract the virus because of anything I have done or not done.

Risk of catching the virus and then needing to shut down again.

That the town/state government will not allow us to open or be welcoming to tourism

Opening with physical distancing in place and worried that people are not going to come to Maine and if they do, they might not go to venues where other people are.

Delayed season opening will trickle down to sales declines in our business

uncertainty about when we will be able to open and how anticipated declines in sales volume will impact ability to pay bills...namely rent

Keeping them and us safe should be my biggest concern as well aS the town. Not peoples pockets no matter how hard that may be with small business pressure on local government.

Cancelled reservations - no income. Keeping accommodations as safe as possible.
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Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Bringing in foreign or domestic workers from away into employee housing. If one worker brings in the virus or contracts it after arrival, there is nowhere to quarantine that worker/workers, no-one to care for
those workers, and unable to 'send them home'. The hospital may be overwhelmed by the huge influx, and if workers contract the virus 'on the job', then what?

Don't want anyone getting ill.

The anti-business sentiment of councilors Friedman, Goldthwait, Dobbs, Minutolo and Hochman, but mostly Goldthwait & Dobbs.

We won’t have the money to pay our commercial mortgage, our boat loan for the lobster boat, our own mortgage, or any other bills we need to pay to survive.

the safety and health of employees and the general public

Loss of revenue/income!

My business is sinking fast without a plan to open its beginning to play on my mental health!

We will not be able to house or employ the majority of our employees due to COVID-19 guidelines.

Bringing our other employees in that live in other areas of the country. Luckily our employees are willing to be here without work but we do not know when or if we should even begin work.

Having enough people coming to town to shop so we can pay the huge rents required of landlord.

We've had our family business over 40 years. For the first time we might not ever be able to open. Over 30 employees will lose their livelihoods.

Paying commercial mortgage

Opening too soon and having to close again later in the season as a result.

Lack of business. Not sure how to plan when the governor is leaving it to the last minute to decide what businesses can open in May. Not sure if it is wise to re-open the rentals even if it is allowed. But
year-round rental prices won't cover the monthly operating costs (mortgage, insurance, utilities). If we don't get tourist prices in at least July, August, and September, we will have to borrow more money
than we can afford, or will have to sell the building (if that's even possible in this bizarre time.)

Income loss.

Health safety and economic impact

Not being able to open therefore no income which means we wont be able to pay bills

Financial

My biggest concern is that we as a town will try to return to "normal" too quickly in an attempt to save the season and we will see a huge increase in the number of cases and deaths which we have been
spared from so far.

No revenue

Losing our business.
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James William John Collier's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

We are a bed and breakfast/small family owned inn. Our biggest concern is that Maine and Bar Harbor will reopen tourism businesses and relax restrictions meant to contain the coronavirus too soon. We
are deeply concerned for the health and safety of our community, our guests, and ourselves (we do all the housekeeping, cleaning, guest services, cooking, and serving at our B&B). We are very worried
about being able to safely operate our B&B with the virus still uncontained, no effective treatment, no vaccine, inadequate testing, and many other unknown elements. Of course we're worried about our
livelihood and our neighbors' livelihoods. It's scary. But we believe "reopening" Maine's tourism prematurely will cause even more harm, to public health and to the economy, in the long term.

My business is a hands-on type of physical therapy; if people do not feel confident that the virus is contained/significantly reduced/eliminated, they will not feel comfortable in a close environment that
involves physical contact. If we open up too soon, that confidence may not be there.

We do not have the money to open for the season let alone pay property taxes and utility bills

Reduced number of sales which will impact employees jobs.

Some of these answers are highly dependent on how restrictive the town will be with business. I do not want the town to be setting policies that negatively impact my business. Guidance should come from
the state only. I am also concerned about the major fear and judgement present in our community. Very hard to answer this next section below without knowing when or how opening will be permitted.

What kind of tourists are coming, from what part of the country, and how many ??

As a tourist dependent business I am dependent upon tourists. That said I would not be in favor of opening up our season until it is safe to do so. I would definitely be opposed of allowing any cruise ship
visitors this season. I have long felt our growing dependence upon cruise ships to be unwise and ultimately very detrimental to,the future of the town.

Developing systems to keep clients and employees safe when signing and exchanging documents. Staggering employees so that contagion will not spread at the workplace. Keeping employees
connected through internet meeting places and remote computer access.

Seller and buyers not completing deals

The potential for devaluing the dollar and mass joblessness could have severe impacts on the ability of prospective home buyers to qualify for a mortgage, and the ability of banks and government lenders
to continue financing real estate purchases for most loan applicants.

Business going bankrupt

What is going to happen if the island is descended on by the masses remains my biggest concern, even though the alternative will drastically alter my financial stability.

Lack of seasonal income leading to unpaid mortgages.

Boredom. Long-term financial health until a vaccine is available.

It being able to open. I know we can and will be very cautious and follow all recommendations but will not survive if we don’t open.

That that aren’t safe working and we will go out of business

Not tourist season income for 2 years.

Our business is exclusively a tour business. This means that we are not currently offering tours. Our business normally starts to pick up the end of March and by 01 May we are nearly full time. This spring,
we have zero income! And we have been unsuccessful in receiving federal and state funds (apparently we did not apply soon enough).

See above
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Gary Friedmann's Opinion

Anonymous user's Opinion
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Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

When our business will be open again and the social distance practices that will be enforced.

How to keep ourselves and our customers safe should we be allowed to open. Like many I am sure, I lay awake at night over this because I am very concerned about safety first but we do need to make
sales and need income coming in.

We received a PPP loan but it hasn't gone far. I am funding the majority of my business expenses from my retirement savings at this point, and it won't last indefinitely. I am very concerned about the
health of my employees. We have disinfectants but personal protection equipment is in very short supply and I am worried about being able to give my employees what they need. There is also not a well-
defined protocol for keeping housekeepers safe in the face of the virus.

Our biggest concern is guests from all over hearing and reading that the residents of Bar Harbor want to cancel the 2020 tourist season. The tourist season has not yet begun. Why should our LOYAL
visitors feel unwelcome? The Acadia National Park shut down will negatively impact business and travel to the area.

Safety of my staff our clients and community.

Getting the supplies we need to stay open

safe opening of businesses, safe visitation levels, safe cruise ships visits in September/October

Public perception that we want people to stay away, feeling unwelcome- this will translate into philanthropy and how people feel about giving to non-profits in this community. We cannot afford to stay
closed for the season, and that conversation or messaging must stop from the towns.

Delaying opening and not being able to get adequate amounts of supplies for opening and for protecting our employees (we are a lodging business).

The Arts are not seen as important or perhaps by some as necessary.

my business depends on summer residents coming to their properties- so far they plan on coming but if that changes my hours could be reduced or eliminated.

We aren't able to serve our public. We also depend heavily on donations for our annual budget and fundraising is going to be really challenging.

Lack of customers

Health and sales.

Loss of revenue and ability to pay rent and bills.

see above

COVID-19 is not a concern because we can do what we do with social distancing and wearing of masks. T

Being able to pay the bills and being able to get through this season.

Lost sales.

Tourists I need them for my business but opening my inn scares me.
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Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Keeping people away. I'm in favor of Governor Mills' response.

People from away coming here and not following the guidelines to be safe.

Not being able to open for the season before the season is over

Restaurants opening up. 90% of our business sells to restaurants

We rent our second floor apartment on a weekly basis in the season. Loss if this income, which amounts to 50% of our annual income is going to be a crushing blow to our independence.

Community safety

I do have some strong concerns about local businesses and the library opening before it is advised by our Governor Janet Mills and the ME CDC. Opening up for tourists is asking for disaster. I am
sympathetic to local business, but my life and theirs is more important,

X

Financial security even less - we did just receive PPP funds so that will help a lot but not be the same as a normal season income esp since clients downsizing as we go.

That both they and many locals and tourists will be exposed to Covid-19 because the town is trepid to support the Governor's Executive Order.

Getting the economy going again in a way that is more sustainable for future generations.

Our biggest concern is for our employees. As the pilot vessel in Bar Harbor, it is completely understandable why there is, at best, extremely limited work opportunity for our captains and deckhands this
season. This limitation in work opportunity also significantly decreases our employee's potential exposure to COVID-19, and the community's potential exposure to COVID-19. That being said, there are
really next to no wage assistance programs available to seasonal employees who earn their annual living from seasonal jobs that had not yet started operating on March 17. This is the case for ALL Bar
Harbor pilot vessel employees; a total of 3 full-time and 8 part-time individuals. Our chief concern is whether or not these employees will need to find alternative sources of income in 2020, meaning that
there could potentially be no existing crew in 2021, significantly increasing both the inherent risk in pilot vessel operations and money spent in training an entirely new crew following a season with no
income.

That the town will make the mistake of seeking to open early which poses a direct risk to year-round residents. Tourism needs to be discouraged for this season.

Rent for the year, it is based on our wholesale accounts, all that rely on visitors. Campgrounds, lodging...if they don't open until July...that gives us 3 months to raise funds to pay rent.

That it will take years for me to recover from the loss of income,

I do not have employees. My business is effectively closed this summer due to risk. My concern is not being able to afford to survive this winter with taxes, mortgage, bills, etc.

Lack of ability to test for virus. We are more and more concerned about rogue businesses opening before it is safe.

Staying closed

See above

Shutdown
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Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Overly aggressive government lock-down policies. Perceived inaction on part of Government to perform testing/contact tracking

People not following the cdc guidelines.

I am a one-person (home) office residential designer. At present I have plenty of work, but I am concerned about a lack of work in the coming months as money will be tight for most everyone.

Straight up not opening or having customers which means not paying employees and our own Bill's.

Government regulations and sanctions that harm our freedom.

Worry about the health of our employees, neighbors and community.

Not being able to afford property taxes due to not being able to rent.
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CURRENT RESULTS 157  Total Responses

REGISTERED VS NON-REGISTERED

ALL RESPONDENTS

RESIDENCE ADDRESSES CENSUS BLOCK
GROUP

97  REGISTERED VOTERS

VOTERS GENDER 97  REGISTERED VOTERS

AGE RANGE 97  REGISTERED VOTERS

Have you changed your regular business hours due to the pandemic?

A Completely shut down (65)

B Reduced our business hours (18)

C Expanded our business hours (1)

D Delayed opening for 2020 season (46)

E Unable to open for 2020 season (2)

F No change in our business hours (25)

A B C D E F

Registered Voters (89) 39.3% (35) 12.4% (11) 1.1% (1) 23.6% (21) - 23.6% (21)

Non-Registered Voters (68) 44.1% (30) 10.3% (7) - 36.8% (25) 2.9% (2) 5.9% (4)

A B C D E F

All respondents (157) 41.0% (65) 11.0% (18) 1.0% (1) 29.0% (46) 1.0% (2) 16.0% (25)

Registered Voters in Bar Harbor, ME (89) 39.3% (35) 12.4% (11) 1.1% (1) 23.6% (21) - 23.6% (21)

Live in Bar Harbor, ME (140) - Self-reported 42.1% (59) 12.9% (18) 0.7% (1) 25.7% (36) 1.4% (2) 17.1% (24)

Subscribers to Bar Harbor, ME (151) 41.7% (63) 11.9% (18) 0.7% (1) 27.8% (42) 1.3% (2) 16.6% (25)

Register respondents from anywhere (97) 37.0% (36) 11.0% (11) 1.0% (1) 29.0% (28) - 22.0% (21)

A B C D E F

1 (17) 41.2% (7) 11.8% (2) - 29.4% (5) - 17.6% (3)

2 (32) 40.6% (13) 15.6% (5) 3.1% (1) 31.3% (10) - 9.4% (3)

3 (13) 30.8% (4) 15.4% (2) - 23.1% (3) - 30.8% (4)

4 (13) 23.1% (3) 7.7% (1) - 38.5% (5) - 30.8% (4)

5 (18) 44.4% (8) 5.6% (1) - 22.2% (4) - 27.8% (5)

Unknown (4) 25.0% (1) - - 25.0% (1) - 50.0% (2)

A B C D E F

F (49) 44.9% (22) 6.1% (3) 2.0% (1) 34.7% (17) - 12.2% (6)

M (47) 29.8% (14) 17.0% (8) - 21.3% (10) - 31.9% (15)

Unknown (1) - - - 100.0% (1) - -

A B C D E F

18-29 (3) 33.3% (1) - - 66.7% (2) - -

30-39 (11) 27.3% (3) 18.2% (2) - 36.4% (4) - 18.2% (2)

40-49 (24) 37.5% (9) 12.5% (3) - 33.3% (8) - 16.7% (4)

50-59 (25) 44.0% (11) 12.0% (3) 4.0% (1) 20.0% (5) - 20.0% (5)

60-69 (26) 38.5% (10) 11.5% (3) - 19.2% (5) - 30.8% (8)

70-79 (7) 28.6% (2) - - 42.9% (3) - 28.6% (2)

unknown (1) - - - 100.0% (1) - -

41% (65)

11% (18)

1% (1)

29% (46)

1% (2)

16% (25)
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CURRENT RESULTS 152  Total Responses

REGISTERED VS NON-REGISTERED

ALL RESPONDENTS

RESIDENCE ADDRESSES CENSUS BLOCK
GROUP

94  REGISTERED VOTERS

VOTERS GENDER 94  REGISTERED VOTERS

AGE RANGE 94  REGISTERED VOTERS

How has, or how do you anticipate, COVID-19 will impact your current staffing levels?

A Significant reduction in staffing levels (63)

B Slight reduction in staffing levels (28)

C No change in staffing levels (42)

D Slight increase in staffing levels (2)

E Significant increase in staffing levels (2)

F Don't know (15)

A B C D E F

Registered Voters (86) 34.9% (30) 17.4% (15) 34.9% (30) 2.3% (2) 1.2% (1) 9.3% (8)

Non-Registered Voters (66) 50.0% (33) 19.7% (13) 18.2% (12) - 1.5% (1) 10.6% (7)

A B C D E F

All respondents (152) 41.0% (63) 18.0% (28) 28.0% (42) 1.0% (2) 1.0% (2) 10.0% (15)

Registered Voters in Bar Harbor, ME (86) 34.9% (30) 17.4% (15) 34.9% (30) 2.3% (2) 1.2% (1) 9.3% (8)

Live in Bar Harbor, ME (135) - Self-reported 42.2% (57) 17.0% (23) 28.1% (38) 1.5% (2) 1.5% (2) 9.6% (13)

Subscribers to Bar Harbor, ME (146) 41.1% (60) 19.2% (28) 28.1% (41) 1.4% (2) 1.4% (2) 8.9% (13)

Register respondents from anywhere (94) 37.0% (35) 17.0% (16) 33.0% (31) 2.0% (2) 1.0% (1) 10.0% (9)

A B C D E F

1 (15) 26.7% (4) 33.3% (5) 33.3% (5) - - 6.7% (1)

2 (31) 35.5% (11) 19.4% (6) 32.3% (10) 6.5% (2) - 6.5% (2)

3 (13) 61.5% (8) - 23.1% (3) - - 15.4% (2)

4 (13) 30.8% (4) 15.4% (2) 15.4% (2) - 7.7% (1) 30.8% (4)

5 (18) 33.3% (6) 16.7% (3) 50.0% (9) - - -

Unknown (4) 50.0% (2) - 50.0% (2) - - -

A B C D E F

F (47) 34.0% (16) 17.0% (8) 31.9% (15) 2.1% (1) - 14.9% (7)

M (46) 39.1% (18) 17.4% (8) 34.8% (16) 2.2% (1) 2.2% (1) 4.3% (2)

Unknown (1) 100.0% (1) - - - - -

A B C D E F

18-29 (3) 66.7% (2) - - - - 33.3% (1)

30-39 (11) 54.5% (6) 27.3% (3) 18.2% (2) - - -

40-49 (24) 33.3% (8) 29.2% (7) 16.7% (4) - 4.2% (1) 16.7% (4)

50-59 (22) 40.9% (9) 18.2% (4) 31.8% (7) 4.5% (1) - 4.5% (1)

60-69 (26) 34.6% (9) 3.8% (1) 53.8% (14) 3.8% (1) - 3.8% (1)

70-79 (7) - 14.3% (1) 57.1% (4) - - 28.6% (2)

unknown (1) 100.0% (1) - - - - -

41% (63)

18% (28)

28% (42)

1% (2)

1% (2)

10% (15)
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CURRENT RESULTS 145  Total Responses

REGISTERED VS NON-REGISTERED

ALL RESPONDENTS

RESIDENCE ADDRESSES CENSUS BLOCK
GROUP

90  REGISTERED VOTERS

VOTERS GENDER 90  REGISTERED VOTERS

AGE RANGE 90  REGISTERED VOTERS

In response to COVID-19, what percentage of your workforce, IF ANY, do you anticipate you will have reduced staff
by the end of the next 6 months?

A 0% / no layoffs (46)

B 10% or smaller reduction (10)

C 11-20% reduction (16)

D 21-30% reduction (13)

E 31-50% reduction (24)

F More than 50% reduction (36)

A B C D E F

Registered Voters (82) 41.5% (34) 6.1% (5) 9.8% (8) 7.3% (6) 14.6% (12) 20.7% (17)

Non-Registered Voters (63) 19.0% (12) 7.9% (5) 12.7% (8) 11.1% (7) 19.0% (12) 30.2% (19)

A B C D E F

All respondents (145) 32.0% (46) 7.0% (10) 11.0% (16) 9.0% (13) 17.0% (24) 25.0% (36)

Registered Voters in Bar Harbor, ME (82) 41.5% (34) 6.1% (5) 9.8% (8) 7.3% (6) 14.6% (12) 20.7% (17)

Live in Bar Harbor, ME (129) - Self-reported 34.1% (44) 7.0% (9) 11.6% (15) 7.8% (10) 16.3% (21) 23.3% (30)

Subscribers to Bar Harbor, ME (140) 32.9% (46) 6.4% (9) 11.4% (16) 8.6% (12) 17.1% (24) 23.6% (33)

Register respondents from anywhere (90) 38.0% (34) 7.0% (6) 9.0% (8) 8.0% (7) 16.0% (14) 23.0% (21)

A B C D E F

1 (15) 46.7% (7) 6.7% (1) 13.3% (2) 6.7% (1) 6.7% (1) 20.0% (3)

2 (29) 37.9% (11) 10.3% (3) 3.4% (1) 10.3% (3) 13.8% (4) 24.1% (7)

3 (12) 25.0% (3) 8.3% (1) 8.3% (1) - 33.3% (4) 25.0% (3)

4 (12) 41.7% (5) - 25.0% (3) - 16.7% (2) 16.7% (2)

5 (18) 33.3% (6) 5.6% (1) 5.6% (1) 16.7% (3) 11.1% (2) 27.8% (5)

Unknown (4) 50.0% (2) - - - 25.0% (1) 25.0% (1)

A B C D E F

F (45) 44.4% (20) 4.4% (2) 6.7% (3) 13.3% (6) 6.7% (3) 24.4% (11)

M (44) 31.8% (14) 9.1% (4) 11.4% (5) 2.3% (1) 25.0% (11) 20.5% (9)

Unknown (1) - - - - - 100.0% (1)

A B C D E F

18-29 (3) - - 33.3% (1) - - 66.7% (2)

30-39 (10) 30.0% (3) - 10.0% (1) 20.0% (2) 30.0% (3) 10.0% (1)

40-49 (22) 22.7% (5) 13.6% (3) 22.7% (5) 13.6% (3) 4.5% (1) 22.7% (5)

50-59 (22) 36.4% (8) 9.1% (2) - 4.5% (1) 18.2% (4) 31.8% (7)

60-69 (25) 56.0% (14) 4.0% (1) 4.0% (1) - 20.0% (5) 16.0% (4)

70-79 (7) 57.1% (4) - - 14.3% (1) 14.3% (1) 14.3% (1)

unknown (1) - - - - - 100.0% (1)

32% (46)

7% (10)

11% (16)

9% (13)

17% (24)

25% (36)
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CURRENT RESULTS 147  Total Responses

REGISTERED VS NON-REGISTERED

ALL RESPONDENTS

RESIDENCE ADDRESSES CENSUS BLOCK
GROUP

139  REGISTERED VOTERS

VOTERS GENDER 139  REGISTERED VOTERS

AGE RANGE 139  REGISTERED VOTERS

Beyond lay-offs, have you done, or do you anticipate doing, the following as a result of COVID-19?

A Cut back hours (74)

B Increase hours (9)

C Reduce(d) hourly rates or salaries (24)

D Suspend(ed) bonuses or other non-regular pay (42)

E Ask(ed) staff to take unpaid furlough days (17)

F No changes (54)

A B C D E F

Registered Voters (83) 45.8% (38) 8.4% (7) 15.7% (13) 30.1% (25) 9.6% (8) 41.0% (34)

Non-Registered Voters (64) 56.3% (36) 3.1% (2) 17.2% (11) 26.6% (17) 14.1% (9) 31.3% (20)

A B C D E F

All respondents (147) 50.0% (74) 6.0% (9) 16.0% (24) 29.0% (42) 12.0% (17) 37.0% (54)

Registered Voters in Bar Harbor, ME (83) 45.8% (38) 8.4% (7) 15.7% (13) 30.1% (25) 9.6% (8) 41.0% (34)

Live in Bar Harbor, ME (131) - Self-reported 50.4% (66) 6.9% (9) 16.0% (21) 29.0% (38) 11.5% (15) 37.4% (49)

Subscribers to Bar Harbor, ME (142) 50.0% (71) 6.3% (9) 16.2% (23) 28.9% (41) 12.0% (17) 37.3% (53)

Register respondents from anywhere (91) 47.0% (43) 8.0% (7) 16.0% (15) 32.0% (29) 11.0% (10) 38.0% (35)

A B C D E F

1 (15) 46.7% (7) - 6.7% (1) 26.7% (4) 13.3% (2) 53.3% (8)

2 (29) 55.2% (16) 3.4% (1) 13.8% (4) 17.2% (5) 3.4% (1) 37.9% (11)

3 (12) 50.0% (6) 25.0% (3) 41.7% (5) 50.0% (6) 16.7% (2) 25.0% (3)

4 (13) 30.8% (4) 15.4% (2) 15.4% (2) 46.2% (6) 15.4% (2) 23.1% (3)

5 (18) 44.4% (8) 5.6% (1) 16.7% (3) 38.9% (7) 11.1% (2) 44.4% (8)

Unknown (4) 50.0% (2) - - 25.0% (1) 25.0% (1) 50.0% (2)

A B C D E F

F (46) 43.5% (20) 8.7% (4) 15.2% (7) 26.1% (12) 8.7% (4) 41.3% (19)

M (44) 50.0% (22) 6.8% (3) 18.2% (8) 38.6% (17) 13.6% (6) 36.4% (16)

Unknown (1) 100.0% (1) - - - - -

A B C D E F

18-29 (3) - - 33.3% (1) 66.7% (2) 33.3% (1) -

30-39 (11) 72.7% (8) 9.1% (1) 18.2% (2) 36.4% (4) 18.2% (2) 18.2% (2)

40-49 (23) 47.8% (11) 8.7% (2) 8.7% (2) 34.8% (8) 8.7% (2) 39.1% (9)

50-59 (21) 52.4% (11) 9.5% (2) 19.0% (4) 33.3% (7) 4.8% (1) 38.1% (8)

60-69 (25) 40.0% (10) 8.0% (2) 16.0% (4) 20.0% (5) 8.0% (2) 48.0% (12)

70-79 (7) 28.6% (2) - 28.6% (2) 42.9% (3) 28.6% (2) 57.1% (4)

unknown (1) 100.0% (1) - - - - -

50% (74)

6% (9)

16% (24)

29% (42)

12% (17)

37% (54)
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CURRENT RESULTS 145  Total Responses

REGISTERED VS NON-REGISTERED

ALL RESPONDENTS

RESIDENCE ADDRESSES CENSUS BLOCK
GROUP

87  REGISTERED VOTERS

VOTERS GENDER 87  REGISTERED VOTERS

AGE RANGE 87  REGISTERED VOTERS

Excluding the seasonal changes in sales that you may typically experience, to what extent, if at all, have you
experienced reductions in sales due to the emergence of COVID-19?

A No reduction (16)

B 10% or smaller reduction (5)

C 11-20% reduction (8)

D 21-30% reduction (7)

E 31-50% reduction (18)

F More than 50% reduction (91)

A B C D E F

Registered Voters (80) 12.5% (10) 5.0% (4) 8.8% (7) 3.8% (3) 8.8% (7) 61.3% (49)

Non-Registered Voters (65) 9.2% (6) 1.5% (1) 1.5% (1) 6.2% (4) 16.9% (11) 64.6% (42)

A B C D E F

All respondents (145) 11.0% (16) 3.0% (5) 6.0% (8) 5.0% (7) 12.0% (18) 63.0% (91)

Registered Voters in Bar Harbor, ME (80) 12.5% (10) 5.0% (4) 8.8% (7) 3.8% (3) 8.8% (7) 61.3% (49)

Live in Bar Harbor, ME (130) - Self-reported 11.5% (15) 3.8% (5) 6.2% (8) 3.8% (5) 13.8% (18) 60.8% (79)

Subscribers to Bar Harbor, ME (140) 11.4% (16) 3.6% (5) 5.7% (8) 4.3% (6) 12.9% (18) 62.1% (87)

Register respondents from anywhere (87) 11.0% (10) 5.0% (4) 8.0% (7) 6.0% (5) 8.0% (7) 62.0% (54)

A B C D E F

1 (12) 8.3% (1) - - 8.3% (1) 25.0% (3) 58.3% (7)

2 (31) 12.9% (4) - 6.5% (2) 3.2% (1) 6.5% (2) 71.0% (22)

3 (10) - 10.0% (1) - 20.0% (2) - 70.0% (7)

4 (12) 8.3% (1) 16.7% (2) 16.7% (2) 8.3% (1) 16.7% (2) 33.3% (4)

5 (18) 16.7% (3) - 16.7% (3) - - 66.7% (12)

Unknown (4) 25.0% (1) 25.0% (1) - - - 50.0% (2)

A B C D E F

F (43) 14.0% (6) 2.3% (1) 7.0% (3) 7.0% (3) 4.7% (2) 65.1% (28)

M (43) 9.3% (4) 7.0% (3) 9.3% (4) 4.7% (2) 11.6% (5) 58.1% (25)

Unknown (1) - - - - - 100.0% (1)

A B C D E F

18-29 (3) - 33.3% (1) 33.3% (1) - - 33.3% (1)

30-39 (8) - - 12.5% (1) 12.5% (1) 37.5% (3) 37.5% (3)

40-49 (22) 4.5% (1) 4.5% (1) 13.6% (3) 4.5% (1) 4.5% (1) 68.2% (15)

50-59 (22) 13.6% (3) 4.5% (1) 4.5% (1) - 4.5% (1) 72.7% (16)

60-69 (24) 20.8% (5) 4.2% (1) 4.2% (1) 8.3% (2) 8.3% (2) 54.2% (13)

70-79 (7) 14.3% (1) - - 14.3% (1) - 71.4% (5)

unknown (1) - - - - - 100.0% (1)

11% (16)

3% (5)

6% (8)

5% (7)

12% (18)

63% (91)
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CURRENT RESULTS 154  Total Responses

REGISTERED VS NON-REGISTERED

ALL RESPONDENTS

RESIDENCE ADDRESSES CENSUS BLOCK
GROUP

95  REGISTERED VOTERS

VOTERS GENDER 95  REGISTERED VOTERS

AGE RANGE 95  REGISTERED VOTERS

Because of COVID-19, most businesses are expecting lower revenues than they projected at the outset of the year.
How do you think your actual 2020 revenue will compare to your original budget projections?

A Shortage of 50% or more (83)

B Shortage of 25%- 49% (32)

C Shortage of 10-24% (8)

D Shortage less than 10% (3)

E No shortage (5)

F Will experience increased revenues (0)

G Too soon to tell (23)

A B C D E F G

Registered Voters (87) 47.1% (41) 20.7% (18) 9.2% (8) 2.3% (2) 4.6% (4) - 16.1% (14)

Non-Registered Voters (67) 62.7% (42) 20.9% (14) - 1.5% (1) 1.5% (1) - 13.4% (9)

A B C D E F G

All respondents (154) 54.0% (83) 21.0% (32) 5.0% (8) 2.0% (3) 3.0% (5) - 15.0% (23)

Registered Voters in Bar Harbor, ME (87) 47.1% (41) 20.7% (18) 9.2% (8) 2.3% (2) 4.6% (4) - 16.1% (14)

Live in Bar Harbor, ME (137) - Self-reported 52.6% (72) 20.4% (28) 5.8% (8) 2.2% (3) 3.6% (5) - 15.3% (21)

Subscribers to Bar Harbor, ME (148) 53.4% (79) 20.3% (30) 5.4% (8) 2.0% (3) 3.4% (5) - 15.5% (23)

Register respondents from anywhere (95) 48.0% (46) 22.0% (21) 8.0% (8) 2.0% (2) 4.0% (4) - 15.0% (14)

A B C D E F G

1 (15) 40.0% (6) 26.7% (4) 6.7% (1) - - - 26.7% (4)

2 (32) 53.1% (17) 18.8% (6) 9.4% (3) 3.1% (1) 3.1% (1) - 12.5% (4)

3 (13) 46.2% (6) 23.1% (3) 15.4% (2) - - - 15.4% (2)

4 (13) 61.5% (8) 23.1% (3) - - 15.4% (2) - -

5 (18) 38.9% (7) 27.8% (5) 5.6% (1) 5.6% (1) - - 22.2% (4)

Unknown (4) 50.0% (2) - 25.0% (1) - 25.0% (1) - -

A B C D E F G

F (48) 54.2% (26) 16.7% (8) 6.3% (3) - 4.2% (2) - 18.8% (9)

M (46) 41.3% (19) 28.3% (13) 10.9% (5) 4.3% (2) 4.3% (2) - 10.9% (5)

Unknown (1) 100.0% (1) - - - - - -

A B C D E F G

18-29 (3) 66.7% (2) 33.3% (1) - - - - -

30-39 (11) 36.4% (4) 27.3% (3) 9.1% (1) - - - 27.3% (3)

40-49 (24) 45.8% (11) 12.5% (3) 8.3% (2) 4.2% (1) - - 29.2% (7)

50-59 (23) 56.5% (13) 26.1% (6) 8.7% (2) - 4.3% (1) - 4.3% (1)

60-69 (26) 46.2% (12) 23.1% (6) 7.7% (2) 3.8% (1) 11.5% (3) - 7.7% (2)

70-79 (7) 42.9% (3) 28.6% (2) 14.3% (1) - - - 14.3% (1)

unknown (1) 100.0% (1) - - - - - -

54% (83)

21% (32)

5% (8)

2% (3)

3% (5)

0% (0)

15% (23)
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CURRENT RESULTS 152  Total Responses

REGISTERED VS NON-REGISTERED

ALL RESPONDENTS

RESIDENCE ADDRESSES CENSUS BLOCK
GROUP

94  REGISTERED VOTERS

VOTERS GENDER 94  REGISTERED VOTERS

AGE RANGE 94  REGISTERED VOTERS

How long do you estimate you could sustain your business in the partial shutdown?

A Less than 3 months (31)

B 3 to 6 months (35)

C 7 to 12 months (23)

D 1 year to 2 years (16)

E More than 2 years (9)

F Don't know (38)

A B C D E F

Registered Voters (86) 14.0% (12) 23.3% (20) 17.4% (15) 11.6% (10) 7.0% (6) 26.7% (23)

Non-Registered Voters (66) 28.8% (19) 22.7% (15) 12.1% (8) 9.1% (6) 4.5% (3) 22.7% (15)

A B C D E F

All respondents (152) 20.0% (31) 23.0% (35) 15.0% (23) 11.0% (16) 6.0% (9) 25.0% (38)

Registered Voters in Bar Harbor, ME (86) 14.0% (12) 23.3% (20) 17.4% (15) 11.6% (10) 7.0% (6) 26.7% (23)

Live in Bar Harbor, ME (135) - Self-reported 20.0% (27) 23.0% (31) 16.3% (22) 11.1% (15) 6.7% (9) 23.0% (31)

Subscribers to Bar Harbor, ME (146) 19.9% (29) 24.0% (35) 15.8% (23) 11.0% (16) 6.2% (9) 23.3% (34)

Register respondents from anywhere (94) 16.0% (15) 23.0% (22) 16.0% (15) 11.0% (10) 6.0% (6) 28.0% (26)

A B C D E F

1 (15) 6.7% (1) 26.7% (4) 40.0% (6) 6.7% (1) - 20.0% (3)

2 (32) 18.8% (6) 25.0% (8) 9.4% (3) 12.5% (4) 9.4% (3) 25.0% (8)

3 (13) 23.1% (3) 23.1% (3) - 7.7% (1) 7.7% (1) 38.5% (5)

4 (12) 8.3% (1) 16.7% (2) 8.3% (1) 25.0% (3) - 41.7% (5)

5 (18) 16.7% (3) 27.8% (5) 22.2% (4) 5.6% (1) 11.1% (2) 16.7% (3)

Unknown (4) 25.0% (1) - 25.0% (1) - - 50.0% (2)

A B C D E F

F (47) 10.6% (5) 21.3% (10) 19.1% (9) 10.6% (5) 4.3% (2) 34.0% (16)

M (46) 19.6% (9) 26.1% (12) 13.0% (6) 10.9% (5) 8.7% (4) 21.7% (10)

Unknown (1) 100.0% (1) - - - - -

A B C D E F

18-29 (3) 33.3% (1) 33.3% (1) 33.3% (1) - - -

30-39 (11) - 36.4% (4) 18.2% (2) 9.1% (1) - 36.4% (4)

40-49 (24) 12.5% (3) - 20.8% (5) 12.5% (3) 8.3% (2) 45.8% (11)

50-59 (23) 21.7% (5) 43.5% (10) 13.0% (3) 4.3% (1) 4.3% (1) 13.0% (3)

60-69 (25) 12.0% (3) 20.0% (5) 8.0% (2) 20.0% (5) 12.0% (3) 28.0% (7)

70-79 (7) 28.6% (2) 28.6% (2) 28.6% (2) - - 14.3% (1)

unknown (1) 100.0% (1) - - - - -

20% (31)

23% (35)

15% (23)

11% (16)

6% (9)

25% (38)
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CURRENT RESULTS 152  Total Responses

REGISTERED VS NON-REGISTERED

ALL RESPONDENTS

RESIDENCE ADDRESSES CENSUS BLOCK
GROUP

94  REGISTERED VOTERS

VOTERS GENDER 94  REGISTERED VOTERS

AGE RANGE 94  REGISTERED VOTERS

Following a reduction in COVID-19 cases and loosening of social distancing requirements, how quickly do you
think it will take for your business to return (revenue, staffing, visitation) to pre-COVID levels?

A 1-3 months (34)

B 4-6 months (20)

C 7-11 months (8)

D 1 year (62)

E 2 years or more (28)

A B C D E

Registered Voters (86) 24.4% (21) 15.1% (13) 4.7% (4) 41.9% (36) 14.0% (12)

Non-Registered Voters (66) 19.7% (13) 10.6% (7) 6.1% (4) 39.4% (26) 24.2% (16)

A B C D E

All respondents (152) 22.0% (34) 13.0% (20) 5.0% (8) 41.0% (62) 18.0% (28)

Registered Voters in Bar Harbor, ME (86) 24.4% (21) 15.1% (13) 4.7% (4) 41.9% (36) 14.0% (12)

Live in Bar Harbor, ME (135) - Self-reported 21.5% (29) 13.3% (18) 5.9% (8) 40.0% (54) 19.3% (26)

Subscribers to Bar Harbor, ME (146) 22.6% (33) 12.3% (18) 5.5% (8) 40.4% (59) 19.2% (28)

Register respondents from anywhere (94) 23.0% (22) 16.0% (15) 4.0% (4) 44.0% (41) 13.0% (12)

A B C D E

1 (15) 13.3% (2) 13.3% (2) 6.7% (1) 66.7% (10) -

2 (31) 19.4% (6) 12.9% (4) 6.5% (2) 51.6% (16) 9.7% (3)

3 (13) 30.8% (4) 7.7% (1) 7.7% (1) 30.8% (4) 23.1% (3)

4 (13) 30.8% (4) 30.8% (4) - 15.4% (2) 23.1% (3)

5 (18) 27.8% (5) 22.2% (4) - 38.9% (7) 11.1% (2)

Unknown (4) 25.0% (1) - - 50.0% (2) 25.0% (1)

A B C D E

F (47) 23.4% (11) 17.0% (8) 4.3% (2) 42.6% (20) 12.8% (6)

M (46) 23.9% (11) 15.2% (7) 4.3% (2) 43.5% (20) 13.0% (6)

Unknown (1) - - - 100.0% (1) -

A B C D E

18-29 (3) 33.3% (1) - - 66.7% (2) -

30-39 (11) 18.2% (2) 9.1% (1) 9.1% (1) 54.5% (6) 9.1% (1)

40-49 (24) 25.0% (6) 20.8% (5) - 33.3% (8) 20.8% (5)

50-59 (22) 27.3% (6) 9.1% (2) 4.5% (1) 50.0% (11) 9.1% (2)

60-69 (26) 19.2% (5) 19.2% (5) 7.7% (2) 38.5% (10) 15.4% (4)

70-79 (7) 28.6% (2) 28.6% (2) - 42.9% (3) -

unknown (1) - - - 100.0% (1) -

22% (34)

13% (20)

5% (8)

41% (62)

18% (28)
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CURRENT RESULTS 134  Total Responses

REGISTERED VS NON-REGISTERED

ALL RESPONDENTS

RESIDENCE ADDRESSES CENSUS BLOCK
GROUP

95  REGISTERED VOTERS

VOTERS GENDER 95  REGISTERED VOTERS

AGE RANGE 95  REGISTERED VOTERS

Thinking about where your employees currently work, please check all of the following that apply.

A Employees were already able to, and comfortable with, working at home (20)

B More employees are now working from home (16)

C Not all employees have adequate technology to work from home (e.g. computers, phone, printers) (7)

D Not all employees have adequate internet access to work at home (4)

E
Most or all employees cannot work at home (e.g. work at restaurants, stores or jobs require special equipment not
available at home) (109)

A B C D E

Registered Voters (76) 18.4% (14) 11.8% (9) 5.3% (4) 1.3% (1) 77.6% (59)

Non-Registered Voters (58) 10.3% (6) 12.1% (7) 5.2% (3) 5.2% (3) 86.2% (50)

A B C D E

All respondents (134) 15.0% (20) 12.0% (16) 5.0% (7) 3.0% (4) 81.0% (109)

Registered Voters in Bar Harbor, ME (76) 18.4% (14) 11.8% (9) 5.3% (4) 1.3% (1) 77.6% (59)

Live in Bar Harbor, ME (119) - Self-reported 16.0% (19) 12.6% (15) 5.0% (6) 2.5% (3) 79.8% (95)

Subscribers to Bar Harbor, ME (129) 15.5% (20) 12.4% (16) 5.4% (7) 3.1% (4) 80.6% (104)

Register respondents from anywhere (84) 17.0% (14) 11.0% (9) 5.0% (4) 1.0% (1) 80.0% (67)

A B C D E

1 (14) 28.6% (4) 14.3% (2) 7.1% (1) - 71.4% (10)

2 (27) 14.8% (4) 14.8% (4) 3.7% (1) 3.7% (1) 81.5% (22)

3 (11) - - 18.2% (2) - 90.9% (10)

4 (10) - 10.0% (1) - - 90.0% (9)

5 (18) 27.8% (5) 11.1% (2) - - 72.2% (13)

Unknown (4) 25.0% (1) - - - 75.0% (3)

A B C D E

F (40) 10.0% (4) 12.5% (5) - - 82.5% (33)

M (43) 23.3% (10) 9.3% (4) 9.3% (4) 2.3% (1) 76.7% (33)

Unknown (1) - - - - 100.0% (1)

A B C D E

18-29 (3) - - - - 100.0% (3)

30-39 (10) 20.0% (2) 10.0% (1) - - 80.0% (8)

40-49 (22) 9.1% (2) 4.5% (1) 4.5% (1) 4.5% (1) 90.9% (20)

50-59 (21) 19.0% (4) 9.5% (2) 4.8% (1) - 76.2% (16)

60-69 (23) 26.1% (6) 21.7% (5) 4.3% (1) - 65.2% (15)

70-79 (4) - - 25.0% (1) - 100.0% (4)

unknown (1) - - - - 100.0% (1)

15% (20)

12% (16)

5% (7)

3% (4)

81% (109)
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Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Please include any other issues related to where your employees work that was not listed above.

Employees do not want to come back to work because of the extra $600 per week they are getting.

----

Housekeeping at a motel

I do NOT agree with opening to the general tourist public and putting my employees in danger until we have way more information on the true fallout.

Cleaners with no place to clean

employees must work on site

My business can not support anyone working from home

The CARES act provides no incentive for employees to return to work

employees drive vehicles

Our employees are currently unable to work due to being closed by government order

Again, I'm answering for the cleaning and outdoor maintenance people we usually hire, but they are contractors, not employees

n/a

80% of employees are in a customer facing position

We cannot compete with the overly high unemployment rate. Being unemployed is more appealing than employment now.

WITH OUT STIMULUS MONEY WE ARE SCREWED AND PROBABLY WILL HAVE TO GO OUT OF BUSINESS ESPECIALLY IF THERE IS NO EDIL OR PPP MONEY

I have no employees other than myself and I am the best person I've ever worked for.

Independent contractor

Employees work with animals

No tourists, no need for cleaning and houskeeping.
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Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

not applicable

We supply staff housing, but the dorm-style facility is not ideal to maintain social distancing.

We don’t have employees but we do hire independent contractors for some of the maintenance (lawn, cleaning, repairs on the rentals).

N/A

We have had to delay hiring our seasonal employees and we may have to cut back on hours due to decreased reservations

No employees; minimum wage requirements made sure we could no longer have employees.

Need to get into campgroud

We have had to change workstations to include separation requirement

Self-employed, we live in ground floor of house, and rent upstairs apartment on weekly basis.

Not sure I will be able to find seasonal help.

Lodging

X

Boat based jobs like the pilot vessel crew do not exist at all when there are no ships to pilot into the harbor.

Home schooling has played another part into staffing and reopening

I don't have any employees

We do not have employees.

My wife and I run the rental property so we have no employees.

We havent been able to hire any.
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CURRENT RESULTS 151  Total Responses

REGISTERED VS NON-REGISTERED

ALL RESPONDENTS

RESIDENCE ADDRESSES CENSUS BLOCK
GROUP

92  REGISTERED VOTERS

VOTERS GENDER 92  REGISTERED VOTERS

AGE RANGE 92  REGISTERED VOTERS

Have you changed any sick or leave policies to help employees at risk of COVID-19 self-isolate or quarantine?

A Yes (16)

B Not yet, but intend to (20)

C No (32)

D Not applicable (83)

A B C D

Registered Voters (84) 10.7% (9) 10.7% (9) 23.8% (20) 54.8% (46)

Non-Registered Voters (67) 10.4% (7) 16.4% (11) 17.9% (12) 55.2% (37)

A B C D

All respondents (151) 11.0% (16) 13.0% (20) 21.0% (32) 55.0% (83)

Registered Voters in Bar Harbor, ME (84) 10.7% (9) 10.7% (9) 23.8% (20) 54.8% (46)

Live in Bar Harbor, ME (134) - Self-reported 11.9% (16) 13.4% (18) 22.4% (30) 52.2% (70)

Subscribers to Bar Harbor, ME (145) 11.0% (16) 13.8% (20) 22.1% (32) 53.1% (77)

Register respondents from anywhere (92) 10.0% (9) 11.0% (10) 22.0% (20) 58.0% (53)

A B C D

1 (15) 6.7% (1) 20.0% (3) 26.7% (4) 46.7% (7)

2 (30) 10.0% (3) 10.0% (3) 16.7% (5) 63.3% (19)

3 (12) 8.3% (1) 8.3% (1) 25.0% (3) 58.3% (7)

4 (13) 7.7% (1) - 30.8% (4) 61.5% (8)

5 (18) 16.7% (3) 11.1% (2) 11.1% (2) 61.1% (11)

Unknown (4) - 25.0% (1) 50.0% (2) 25.0% (1)

A B C D

F (45) 4.4% (2) 6.7% (3) 15.6% (7) 73.3% (33)

M (46) 15.2% (7) 15.2% (7) 26.1% (12) 43.5% (20)

Unknown (1) - - 100.0% (1) -

A B C D

18-29 (3) - - - 100.0% (3)

30-39 (9) 11.1% (1) 33.3% (3) 11.1% (1) 44.4% (4)

40-49 (24) 12.5% (3) 8.3% (2) 25.0% (6) 54.2% (13)

50-59 (23) 13.0% (3) 8.7% (2) 21.7% (5) 56.5% (13)

60-69 (25) 8.0% (2) 12.0% (3) 20.0% (5) 60.0% (15)

70-79 (7) - - 28.6% (2) 71.4% (5)

unknown (1) - - 100.0% (1) -

11% (16)

13% (20)

21% (32)

55% (83)

31 of 72

31 of 72



CURRENT RESULTS 154  Total Responses

REGISTERED (88)

NON-REGISTERED (66)

ALL RESPONDENTS (154)

A number of businesses are trying new methods to minimize the impact of COVID-19 on their income and
employees. Please rate to what extent your business is pursuing these activities.

Already
doing

Considering Not
considering

Not applicable

Moving to more online business 27% (42) 11% (17) 4% (6) 52% (80)

Offering online gift cards 18% (28) 12% (19) 12% (18) 53% (81)

Offering carryout/delivery 10% (16) 10% (15) 2% (3) 71% (110)

Engaging more with social media to promote business 42% (64) 19% (30) 6% (10) 27% (42)

Working with Chamber and/or local government to promote businesses 25% (38) 22% (34) 17% (26) 31% (48)

Working with Town Council to temporarily relax municipal regulations to help businesses adapt to social distancing
rules

8% (12) 31% (47) 27% (41) 31% (47)

Working with other community stakeholders to begin discussions with landlords about rent abatement or mortgage
relief

21% (32) 23% (36) 19% (30) 32% (50)

Having regular discussions with other local business to brainstorm ideas and share experiences 40% (62) 28% (43) 15% (23) 14% (22)

Assisting employees with transitional resources (e.g. unemployment, etc.) 34% (52) 10% (15) 10% (15) 42% (65)

Trying to identify state and national funding sources to help alleviate losses 64% (98) 20% (31) 6% (9) 8% (13)

Already
doing

Considering Not considering Not applicable

Moving to more online business 30.0% (26) 11.0% (10) 5.0% (4) 48.0% (42)

Offering online gift cards 17.0% (15) 11.0% (10) 9.0% (8) 56.0% (49)

Offering carryout/delivery 10.0% (9) 11.0% (10) 2.0% (2) 70.0% (62)

Engaging more with social media to promote business 39.0% (34) 17.0% (15) 8.0% (7) 32.0% (28)

Working with Chamber and/or local government to promote businesses 23.0% (20) 16.0% (14) 22.0% (19) 34.0% (30)

Working with Town Council to temporarily relax municipal regulations to help businesses adapt to social distancing
rules

7.0% (6) 26.0% (23) 27.0% (24) 35.0% (31)

Working with other community stakeholders to begin discussions with landlords about rent abatement or mortgage relief 19.0% (17) 27.0% (24) 19.0% (17) 30.0% (26)

Having regular discussions with other local business to brainstorm ideas and share experiences 38.0% (33) 28.0% (25) 16.0% (14) 16.0% (14)

Assisting employees with transitional resources (e.g. unemployment, etc.) 28.0% (25) 14.0% (12) 8.0% (7) 45.0% (40)

Trying to identify state and national funding sources to help alleviate losses 66.0% (58) 18.0% (16) 7.0% (6) 8.0% (7)

Already
doing

Considering Not considering Not applicable

Moving to more online business 24.2% (16) 10.6% (7) 3.0% (2) 57.6% (38)

Offering online gift cards 19.7% (13) 13.6% (9) 15.2% (10) 48.5% (32)

Offering carryout/delivery 10.6% (7) 7.6% (5) 1.5% (1) 72.7% (48)

Engaging more with social media to promote business 45.5% (30) 22.7% (15) 4.5% (3) 21.2% (14)

Working with Chamber and/or local government to promote businesses 27.3% (18) 30.3% (20) 10.6% (7) 27.3% (18)

Working with Town Council to temporarily relax municipal regulations to help businesses adapt to social distancing
rules

9.1% (6) 36.4% (24) 25.8% (17) 24.2% (16)

Working with other community stakeholders to begin discussions with landlords about rent abatement or mortgage relief 22.7% (15) 18.2% (12) 19.7% (13) 36.4% (24)

Having regular discussions with other local business to brainstorm ideas and share experiences 43.9% (29) 27.3% (18) 13.6% (9) 12.1% (8)

Assisting employees with transitional resources (e.g. unemployment, etc.) 40.9% (27) 4.5% (3) 12.1% (8) 37.9% (25)

Trying to identify state and national funding sources to help alleviate losses 60.6% (40) 22.7% (15) 4.5% (3) 9.1% (6)

Already
doing

Considering Not considering Not applicable

Moving to more online business 27% (42) 11% (17) 4% (6) 52% (80)

Offering online gift cards 18% (28) 12% (19) 12% (18) 53% (81)

Offering carryout/delivery 10% (16) 10% (15) 2% (3) 71% (110)

Engaging more with social media to promote business 42% (64) 19% (30) 6% (10) 27% (42)

Working with Chamber and/or local government to promote businesses 25% (38) 22% (34) 17% (26) 31% (48)

Working with Town Council to temporarily relax municipal regulations to help businesses adapt to social distancing
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REGISTERED VOTERS IN BAR HARBOR, ME
(88)

LIVE IN BAR HARBOR, ME (137) - SELF-
REPORTED

SUBSCRIBERS TO BAR HARBOR, ME
(148)

REGISTER RESPONDENTS FROM ANYWHERE (96)

rules 8% (12) 31% (47) 27% (41) 31% (47)

Working with other community stakeholders to begin discussions with landlords about rent abatement or mortgage relief 21% (32) 23% (36) 19% (30) 32% (50)

Having regular discussions with other local business to brainstorm ideas and share experiences 40% (62) 28% (43) 15% (23) 14% (22)

Assisting employees with transitional resources (e.g. unemployment, etc.) 34% (52) 10% (15) 10% (15) 42% (65)

Trying to identify state and national funding sources to help alleviate losses 64% (98) 20% (31) 6% (9) 8% (13)

Already
doing

Considering Not considering Not applicable

Moving to more online business 30% (26) 11% (10) 5% (4) 48% (42)

Offering online gift cards 17% (15) 11% (10) 9% (8) 56% (49)

Offering carryout/delivery 10% (9) 11% (10) 2% (2) 70% (62)

Engaging more with social media to promote business 39% (34) 17% (15) 8% (7) 32% (28)

Working with Chamber and/or local government to promote businesses 23% (20) 16% (14) 22% (19) 34% (30)

Working with Town Council to temporarily relax municipal regulations to help businesses adapt to social distancing
rules

7% (6) 26% (23) 27% (24) 35% (31)

Working with other community stakeholders to begin discussions with landlords about rent abatement or mortgage relief 19% (17) 27% (24) 19% (17) 30% (26)

Having regular discussions with other local business to brainstorm ideas and share experiences 38% (33) 28% (25) 16% (14) 16% (14)

Assisting employees with transitional resources (e.g. unemployment, etc.) 28% (25) 14% (12) 8% (7) 45% (40)

Trying to identify state and national funding sources to help alleviate losses 66% (58) 18% (16) 7% (6) 8% (7)

Already
doing

Considering Not considering Not applicable

Moving to more online business 28% (39) 11% (15) 4% (6) 50% (69)

Offering online gift cards 19% (26) 11% (15) 11% (15) 54% (74)

Offering carryout/delivery 11% (15) 9% (13) 2% (3) 72% (98)

Engaging more with social media to promote business 42% (57) 19% (26) 7% (10) 27% (37)

Working with Chamber and/or local government to promote businesses 24% (33) 22% (30) 18% (25) 31% (42)

Working with Town Council to temporarily relax municipal regulations to help businesses adapt to social distancing
rules

8% (11) 31% (42) 26% (36) 31% (42)

Working with other community stakeholders to begin discussions with landlords about rent abatement or mortgage relief 22% (30) 24% (33) 20% (27) 31% (42)

Having regular discussions with other local business to brainstorm ideas and share experiences 41% (56) 29% (40) 15% (20) 13% (18)

Assisting employees with transitional resources (e.g. unemployment, etc.) 34% (46) 11% (15) 9% (12) 42% (58)

Trying to identify state and national funding sources to help alleviate losses 65% (89) 18% (24) 7% (9) 9% (12)

Already
doing

Considering Not considering Not applicable

Moving to more online business 28% (42) 11% (16) 4% (6) 51% (76)

Offering online gift cards 18% (26) 12% (18) 12% (18) 53% (79)

Offering carryout/delivery 10% (15) 9% (14) 2% (3) 72% (107)

Engaging more with social media to promote business 42% (62) 20% (29) 7% (10) 27% (40)

Working with Chamber and/or local government to promote businesses 24% (36) 23% (34) 18% (26) 30% (45)

Working with Town Council to temporarily relax municipal regulations to help businesses adapt to social distancing
rules

8% (12) 31% (46) 27% (40) 30% (44)

Working with other community stakeholders to begin discussions with landlords about rent abatement or mortgage relief 22% (32) 24% (35) 20% (30) 31% (46)

Having regular discussions with other local business to brainstorm ideas and share experiences 41% (60) 28% (42) 16% (23) 14% (20)

Assisting employees with transitional resources (e.g. unemployment, etc.) 34% (50) 10% (15) 10% (15) 42% (62)

Trying to identify state and national funding sources to help alleviate losses 66% (97) 18% (26) 6% (9) 9% (13)

Already
doing

Considering Not considering Not applicable

Moving to more online business 28% (27) 11% (11) 4% (4) 49% (47)

Offering online gift cards 18% (17) 14% (13) 8% (8) 53% (51)

Offering carryout/delivery 10% (10) 11% (11) 2% (2) 70% (67)

Engaging more with social media to promote business 39% (37) 18% (17) 7% (7) 31% (30)
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RESIDENCE ADDRESSES CENSUS BLOCK
GROUP

96  REGISTERED VOTERS

Working with Chamber and/or local government to promote businesses 23% (22) 17% (16) 20% (19) 34% (33)

Working with Town Council to temporarily relax municipal regulations to help businesses adapt to social distancing
rules

7% (7) 24% (23) 27% (26) 36% (35)

Working with other community stakeholders to begin discussions with landlords about rent abatement or mortgage relief 20% (19) 27% (26) 18% (17) 30% (29)

Having regular discussions with other local business to brainstorm ideas and share experiences 38% (36) 26% (25) 16% (15) 18% (17)

Assisting employees with transitional resources (e.g. unemployment, etc.) 30% (29) 13% (12) 8% (8) 44% (42)

Trying to identify state and national funding sources to help alleviate losses 65% (62) 21% (20) 6% (6) 7% (7)

Already
doing

Considering Not considering Not applicable

1 (17)

Moving to more online business 23.5% (4.0) 17.6% (3.0) 5.9% (1.0) 41.2% (7.0)

Offering online gift cards 29.4% (5.0) 11.8% (2.0) 11.8% (2.0) 41.2% (7.0)

Offering carryout/delivery - 17.6% (3.0) 5.9% (1.0) 64.7% (11.0)

Engaging more with social media to promote business 35.3% (6.0) 35.3% (6.0) - 23.5% (4.0)

Working with Chamber and/or local government to promote businesses 17.6% (3.0) 29.4% (5.0) 17.6% (3.0) 23.5% (4.0)

Working with Town Council to temporarily relax municipal regulations to help businesses adapt to social distancing
rules

17.6% (3.0) 29.4% (5.0) 23.5% (4.0) 23.5% (4.0)

Working with other community stakeholders to begin discussions with landlords about rent abatement or mortgage relief 41.2% (7.0) 23.5% (4.0) - 29.4% (5.0)

Having regular discussions with other local business to brainstorm ideas and share experiences 47.1% (8.0) 29.4% (5.0) 11.8% (2.0) 11.8% (2.0)

Assisting employees with transitional resources (e.g. unemployment, etc.) 29.4% (5.0) - 11.8% (2.0) 52.9% (9.0)

Trying to identify state and national funding sources to help alleviate losses 88.2% (15.0) 11.8% (2.0) - -

2 (32)

Moving to more online business 28.1% (9.0) 12.5% (4.0) - 53.1% (17.0)

Offering online gift cards 25.0% (8.0) 9.4% (3.0) 3.1% (1.0) 56.3% (18.0)

Offering carryout/delivery 18.8% (6.0) 6.3% (2.0) - 68.8% (22.0)

Engaging more with social media to promote business 37.5% (12.0) 9.4% (3.0) 6.3% (2.0) 40.6% (13.0)

Working with Chamber and/or local government to promote businesses 15.6% (5.0) 18.8% (6.0) 21.9% (7.0) 37.5% (12.0)

Working with Town Council to temporarily relax municipal regulations to help businesses adapt to social distancing
rules

- 18.8% (6.0) 40.6% (13.0) 37.5% (12.0)

Working with other community stakeholders to begin discussions with landlords about rent abatement or mortgage relief 18.8% (6.0) 28.1% (9.0) 21.9% (7.0) 25.0% (8.0)

Having regular discussions with other local business to brainstorm ideas and share experiences 31.3% (10.0) 28.1% (9.0) 18.8% (6.0) 15.6% (5.0)

Assisting employees with transitional resources (e.g. unemployment, etc.) 25.0% (8.0) 15.6% (5.0) 9.4% (3.0) 43.8% (14.0)

Trying to identify state and national funding sources to help alleviate losses 59.4% (19.0) 21.9% (7.0) 9.4% (3.0) 9.4% (3.0)

3 (13)

Moving to more online business 23.1% (3.0) 23.1% (3.0) - 53.8% (7.0)

Offering online gift cards 15.4% (2.0) 23.1% (3.0) 7.7% (1.0) 53.8% (7.0)

Offering carryout/delivery 15.4% (2.0) 30.8% (4.0) - 53.8% (7.0)

Engaging more with social media to promote business 61.5% (8.0) 15.4% (2.0) 7.7% (1.0) 15.4% (2.0)

Working with Chamber and/or local government to promote businesses 53.8% (7.0) 7.7% (1.0) 7.7% (1.0) 30.8% (4.0)

Working with Town Council to temporarily relax municipal regulations to help businesses adapt to social distancing
rules

15.4% (2.0) 15.4% (2.0) 15.4% (2.0) 46.2% (6.0)

Working with other community stakeholders to begin discussions with landlords about rent abatement or mortgage relief 7.7% (1.0) 30.8% (4.0) 23.1% (3.0) 38.5% (5.0)

Having regular discussions with other local business to brainstorm ideas and share experiences 38.5% (5.0) 23.1% (3.0) 7.7% (1.0) 30.8% (4.0)

Assisting employees with transitional resources (e.g. unemployment, etc.) 38.5% (5.0) - 15.4% (2.0) 38.5% (5.0)

Trying to identify state and national funding sources to help alleviate losses 69.2% (9.0) - 15.4% (2.0) 7.7% (1.0)

4 (12)

Moving to more online business 33.3% (4.0) - 8.3% (1.0) 50.0% (6.0)

Offering online gift cards 8.3% (1.0) 16.7% (2.0) 8.3% (1.0) 58.3% (7.0)

Offering carryout/delivery - 8.3% (1.0) 8.3% (1.0) 75.0% (9.0)

Engaging more with social media to promote business 25.0% (3.0) 16.7% (2.0) 8.3% (1.0) 41.7% (5.0)

Working with Chamber and/or local government to promote businesses 8.3% (1.0) 8.3% (1.0) 25.0% (3.0) 50.0% (6.0)

Working with Town Council to temporarily relax municipal regulations to help businesses adapt to social distancing
rules

8.3% (1.0) 16.7% (2.0) 16.7% (2.0) 50.0% (6.0)
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VOTERS GENDER 96  REGISTERED VOTERS

Working with other community stakeholders to begin discussions with landlords about rent abatement or mortgage relief 16.7% (2.0) 16.7% (2.0) 16.7% (2.0) 41.7% (5.0)

Having regular discussions with other local business to brainstorm ideas and share experiences 41.7% (5.0) 16.7% (2.0) - 33.3% (4.0)

Assisting employees with transitional resources (e.g. unemployment, etc.) 33.3% (4.0) 16.7% (2.0) - 41.7% (5.0)

Trying to identify state and national funding sources to help alleviate losses 33.3% (4.0) 50.0% (6.0) 8.3% (1.0) 8.3% (1.0)

5 (18)

Moving to more online business 38.9% (7.0) 5.6% (1.0) 5.6% (1.0) 44.4% (8.0)

Offering online gift cards 5.6% (1.0) 16.7% (3.0) 11.1% (2.0) 61.1% (11.0)

Offering carryout/delivery 5.6% (1.0) 5.6% (1.0) - 88.9% (16.0)

Engaging more with social media to promote business 33.3% (6.0) 16.7% (3.0) 16.7% (3.0) 33.3% (6.0)

Working with Chamber and/or local government to promote businesses 27.8% (5.0) 16.7% (3.0) 22.2% (4.0) 33.3% (6.0)

Working with Town Council to temporarily relax municipal regulations to help businesses adapt to social distancing
rules

5.6% (1.0) 33.3% (6.0) 27.8% (5.0) 33.3% (6.0)

Working with other community stakeholders to begin discussions with landlords about rent abatement or mortgage relief 16.7% (3.0) 33.3% (6.0) 16.7% (3.0) 33.3% (6.0)

Having regular discussions with other local business to brainstorm ideas and share experiences 33.3% (6.0) 27.8% (5.0) 27.8% (5.0) 11.1% (2.0)

Assisting employees with transitional resources (e.g. unemployment, etc.) 33.3% (6.0) 22.2% (4.0) 5.6% (1.0) 38.9% (7.0)

Trying to identify state and national funding sources to help alleviate losses 72.2% (13.0) 22.2% (4.0) - 5.6% (1.0)

Unknown (4)

Moving to more online business - - 25.0% (1.0) 50.0% (2.0)

Offering online gift cards - - 25.0% (1.0) 25.0% (1.0)

Offering carryout/delivery 25.0% (1.0) - - 50.0% (2.0)

Engaging more with social media to promote business 50.0% (2.0) 25.0% (1.0) - -

Working with Chamber and/or local government to promote businesses 25.0% (1.0) - 25.0% (1.0) 25.0% (1.0)

Working with Town Council to temporarily relax municipal regulations to help businesses adapt to social distancing
rules

- 50.0% (2.0) - 25.0% (1.0)

Working with other community stakeholders to begin discussions with landlords about rent abatement or mortgage relief - 25.0% (1.0) 50.0% (2.0) -

Having regular discussions with other local business to brainstorm ideas and share experiences 50.0% (2.0) 25.0% (1.0) 25.0% (1.0) -

Assisting employees with transitional resources (e.g. unemployment, etc.) 25.0% (1.0) 25.0% (1.0) - 50.0% (2.0)

Trying to identify state and national funding sources to help alleviate losses 50.0% (2.0) 25.0% (1.0) - 25.0% (1.0)

Already
doing

Considering Not
considering

Not applicable

F (49)

Moving to more online business 28.6% (14.0) 4.1% (2.0) - 57.1% (28.0)

Offering online gift cards 18.4% (9.0) 10.2% (5.0) 10.2% (5.0) 53.1% (26.0)

Offering carryout/delivery 10.2% (5.0) 10.2% (5.0) 2.0% (1.0) 69.4% (34.0)

Engaging more with social media to promote business 40.8% (20.0) 12.2% (6.0) 6.1% (3.0) 34.7% (17.0)

Working with Chamber and/or local government to promote businesses 20.4% (10.0) 16.3% (8.0) 24.5% (12.0) 32.7% (16.0)

Working with Town Council to temporarily relax municipal regulations to help businesses adapt to social distancing
rules

8.2% (4.0) 24.5%
(12.0)

28.6% (14.0) 34.7% (17.0)

Working with other community stakeholders to begin discussions with landlords about rent abatement or mortgage
relief

24.5% (12.0) 26.5%
(13.0)

12.2% (6.0) 30.6% (15.0)

Having regular discussions with other local business to brainstorm ideas and share experiences 40.8% (20.0) 26.5%
(13.0)

10.2% (5.0) 18.4% (9.0)

Assisting employees with transitional resources (e.g. unemployment, etc.) 26.5% (13.0) 10.2% (5.0) 4.1% (2.0) 53.1% (26.0)

Trying to identify state and national funding sources to help alleviate losses 63.3% (31.0) 20.4%
(10.0)

8.2% (4.0) 8.2% (4.0)

M (46)

Moving to more online business 28.3% (13.0) 19.6% (9.0) 8.7% (4.0) 41.3% (19.0)

Offering online gift cards 17.4% (8.0) 17.4% (8.0) 6.5% (3.0) 54.3% (25.0)

Offering carryout/delivery 10.9% (5.0) 13.0% (6.0) 2.2% (1.0) 71.7% (33.0)

Engaging more with social media to promote business 37.0% (17.0) 23.9%
(11.0)

8.7% (4.0) 28.3% (13.0)

Working with Chamber and/or local government to promote businesses 26.1% (12.0) 17.4% (8.0) 15.2% (7.0) 37.0% (17.0)

Working with Town Council to temporarily relax municipal regulations to help businesses adapt to social distancing
rules

6.5% (3.0) 23.9%
(11.0)

26.1% (12.0) 39.1% (18.0)

Working with other community stakeholders to begin discussions with landlords about rent abatement or mortgage
relief

15.2% (7.0) 28.3%
(13.0)

23.9% (11.0) 30.4% (14.0)
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AGE RANGE 96  REGISTERED VOTERS

Having regular discussions with other local business to brainstorm ideas and share experiences 32.6% (15.0) 26.1%
(12.0)

21.7% (10.0) 17.4% (8.0)

Assisting employees with transitional resources (e.g. unemployment, etc.) 32.6% (15.0) 15.2% (7.0) 13.0% (6.0) 34.8% (16.0)

Trying to identify state and national funding sources to help alleviate losses 65.2% (30.0) 21.7%
(10.0)

4.3% (2.0) 6.5% (3.0)

Unknown (1)

Moving to more online business - - - -

Offering online gift cards - - - -

Offering carryout/delivery - - - -

Engaging more with social media to promote business - - - -

Working with Chamber and/or local government to promote businesses - - - -

Working with Town Council to temporarily relax municipal regulations to help businesses adapt to social distancing
rules

- - - -

Working with other community stakeholders to begin discussions with landlords about rent abatement or mortgage
relief

- - - -

Having regular discussions with other local business to brainstorm ideas and share experiences 100.0% (1.0) - - -

Assisting employees with transitional resources (e.g. unemployment, etc.) 100.0% (1.0) - - -

Trying to identify state and national funding sources to help alleviate losses 100.0% (1.0) - - -

Already
doing

Considering Not
considering

Not applicable

18-29 (3)

Moving to more online business 33.3% (1.0) - - 66.7% (2.0)

Offering online gift cards 66.7% (2.0) 33.3% (1.0) - -

Offering carryout/delivery - 33.3% (1.0) 33.3% (1.0) 33.3% (1.0)

Engaging more with social media to promote business 66.7% (2.0) - - 33.3% (1.0)

Working with Chamber and/or local government to promote businesses - - 33.3% (1.0) 66.7% (2.0)

Working with Town Council to temporarily relax municipal regulations to help businesses adapt to social distancing
rules

- - 33.3% (1.0) 66.7% (2.0)

Working with other community stakeholders to begin discussions with landlords about rent abatement or mortgage
relief

33.3% (1.0) - 33.3% (1.0) 33.3% (1.0)

Having regular discussions with other local business to brainstorm ideas and share experiences 66.7% (2.0) - - 33.3% (1.0)

Assisting employees with transitional resources (e.g. unemployment, etc.) 66.7% (2.0) - - 33.3% (1.0)

Trying to identify state and national funding sources to help alleviate losses 33.3% (1.0) 66.7% (2.0) - -

30-39 (11)

Moving to more online business 27.3% (3.0) 36.4% (4.0) - 27.3% (3.0)

Offering online gift cards 18.2% (2.0) 27.3% (3.0) 9.1% (1.0) 36.4% (4.0)

Offering carryout/delivery 9.1% (1.0) 27.3% (3.0) - 54.5% (6.0)

Engaging more with social media to promote business 54.5% (6.0) 18.2% (2.0) - 27.3% (3.0)

Working with Chamber and/or local government to promote businesses 27.3% (3.0) 27.3% (3.0) 18.2% (2.0) 27.3% (3.0)

Working with Town Council to temporarily relax municipal regulations to help businesses adapt to social distancing
rules

9.1% (1.0) 36.4% (4.0) 27.3% (3.0) 27.3% (3.0)

Working with other community stakeholders to begin discussions with landlords about rent abatement or mortgage
relief

18.2% (2.0) 54.5% (6.0) - 27.3% (3.0)

Having regular discussions with other local business to brainstorm ideas and share experiences 45.5% (5.0) 27.3% (3.0) 9.1% (1.0) 18.2% (2.0)

Assisting employees with transitional resources (e.g. unemployment, etc.) 63.6% (7.0) - 9.1% (1.0) 27.3% (3.0)

Trying to identify state and national funding sources to help alleviate losses 72.7% (8.0) 18.2% (2.0) - 9.1% (1.0)

40-49 (24)

Moving to more online business 25.0% (6.0) - 4.2% (1.0) 70.8% (17.0)

Offering online gift cards 25.0% (6.0) 4.2% (1.0) 12.5% (3.0) 58.3% (14.0)

Offering carryout/delivery 16.7% (4.0) 8.3% (2.0) - 75.0% (18.0)

Engaging more with social media to promote business 41.7% (10.0) 25.0% (6.0) 4.2% (1.0) 29.2% (7.0)

Working with Chamber and/or local government to promote businesses 29.2% (7.0) 16.7% (4.0) 20.8% (5.0) 33.3% (8.0)

Working with Town Council to temporarily relax municipal regulations to help businesses adapt to social distancing
rules

8.3% (2.0) 25.0% (6.0) 29.2% (7.0) 37.5% (9.0)

Working with other community stakeholders to begin discussions with landlords about rent abatement or mortgage
relief

20.8% (5.0) 33.3% (8.0) 20.8% (5.0) 25.0% (6.0)
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Having regular discussions with other local business to brainstorm ideas and share experiences 29.2% (7.0) 29.2% (7.0) 16.7% (4.0) 25.0% (6.0)

Assisting employees with transitional resources (e.g. unemployment, etc.) 33.3% (8.0) 20.8% (5.0) 4.2% (1.0) 37.5% (9.0)

Trying to identify state and national funding sources to help alleviate losses 54.2% (13.0) 20.8% (5.0) 16.7% (4.0) 4.2% (1.0)

50-59 (25)

Moving to more online business 32.0% (8.0) 20.0% (5.0) 8.0% (2.0) 28.0% (7.0)

Offering online gift cards 24.0% (6.0) 16.0% (4.0) 12.0% (3.0) 40.0% (10.0)

Offering carryout/delivery 20.0% (5.0) 12.0% (3.0) 4.0% (1.0) 56.0% (14.0)

Engaging more with social media to promote business 36.0% (9.0) 16.0% (4.0) 16.0% (4.0) 24.0% (6.0)

Working with Chamber and/or local government to promote businesses 24.0% (6.0) 20.0% (5.0) 20.0% (5.0) 28.0% (7.0)

Working with Town Council to temporarily relax municipal regulations to help businesses adapt to social distancing
rules

4.0% (1.0) 32.0% (8.0) 24.0% (6.0) 28.0% (7.0)

Working with other community stakeholders to begin discussions with landlords about rent abatement or mortgage
relief

24.0% (6.0) 16.0% (4.0) 28.0% (7.0) 24.0% (6.0)

Having regular discussions with other local business to brainstorm ideas and share experiences 44.0% (11.0) 40.0%
(10.0)

8.0% (2.0) 4.0% (1.0)

Assisting employees with transitional resources (e.g. unemployment, etc.) 24.0% (6.0) 16.0% (4.0) 4.0% (1.0) 48.0% (12.0)

Trying to identify state and national funding sources to help alleviate losses 80.0% (20.0) 12.0% (3.0) - 8.0% (2.0)

60-69 (25)

Moving to more online business 28.0% (7.0) 8.0% (2.0) 4.0% (1.0) 56.0% (14.0)

Offering online gift cards 4.0% (1.0) 16.0% (4.0) 4.0% (1.0) 68.0% (17.0)

Offering carryout/delivery - 8.0% (2.0) - 88.0% (22.0)

Engaging more with social media to promote business 40.0% (10.0) 16.0% (4.0) 4.0% (1.0) 36.0% (9.0)

Working with Chamber and/or local government to promote businesses 24.0% (6.0) 12.0% (3.0) 20.0% (5.0) 40.0% (10.0)

Working with Town Council to temporarily relax municipal regulations to help businesses adapt to social distancing
rules

4.0% (1.0) 20.0% (5.0) 32.0% (8.0) 44.0% (11.0)

Working with other community stakeholders to begin discussions with landlords about rent abatement or mortgage
relief

12.0% (3.0) 32.0% (8.0) 12.0% (3.0) 40.0% (10.0)

Having regular discussions with other local business to brainstorm ideas and share experiences 36.0% (9.0) 20.0% (5.0) 24.0% (6.0) 16.0% (4.0)

Assisting employees with transitional resources (e.g. unemployment, etc.) 16.0% (4.0) 12.0% (3.0) 16.0% (4.0) 52.0% (13.0)

Trying to identify state and national funding sources to help alleviate losses 60.0% (15.0) 20.0% (5.0) 8.0% (2.0) 12.0% (3.0)

70-79 (7)

Moving to more online business 28.6% (2.0) - - 57.1% (4.0)

Offering online gift cards - - - 85.7% (6.0)

Offering carryout/delivery - - - 85.7% (6.0)

Engaging more with social media to promote business - 14.3% (1.0) 14.3% (1.0) 57.1% (4.0)

Working with Chamber and/or local government to promote businesses - 14.3% (1.0) 14.3% (1.0) 42.9% (3.0)

Working with Town Council to temporarily relax municipal regulations to help businesses adapt to social distancing
rules

28.6% (2.0) - 14.3% (1.0) 42.9% (3.0)

Working with other community stakeholders to begin discussions with landlords about rent abatement or mortgage
relief

28.6% (2.0) - 14.3% (1.0) 42.9% (3.0)

Having regular discussions with other local business to brainstorm ideas and share experiences 14.3% (1.0) - 28.6% (2.0) 42.9% (3.0)

Assisting employees with transitional resources (e.g. unemployment, etc.) 14.3% (1.0) - 14.3% (1.0) 57.1% (4.0)

Trying to identify state and national funding sources to help alleviate losses 57.1% (4.0) 42.9% (3.0) - -

unknown (1)

Moving to more online business - - - -

Offering online gift cards - - - -

Offering carryout/delivery - - - -

Engaging more with social media to promote business - - - -

Working with Chamber and/or local government to promote businesses - - - -

Working with Town Council to temporarily relax municipal regulations to help businesses adapt to social distancing
rules

- - - -

Working with other community stakeholders to begin discussions with landlords about rent abatement or mortgage
relief

- - - -

Having regular discussions with other local business to brainstorm ideas and share experiences 100.0% (1.0) - - -

Assisting employees with transitional resources (e.g. unemployment, etc.) 100.0% (1.0) - - -

Trying to identify state and national funding sources to help alleviate losses 100.0% (1.0) - - -
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Are there any additional activities your business is pursuing to minimize the impact of COVID-19 that were not
listed above?

Putting safety and sanitizing protocols into place.

I could tent out parking in my empty driveway. Nothing else i can do

Volunteerism within the community for essential businesses when needed, and donations of products that may provide assistance within the community.

-----

Adjusting our offerings

Just trying to maintain communication and good relations with visitors to ensure their return when things are safe again.

Changing business model

Waiting and waiting — I have a plan to safely open but revenue will be hard hit

No

Seeking advice on cleaning and disinfecting; wondering about a possible way to track/register visitors, so if they come down with Covid later, it could be traced back.

Regarding the 5th and 6th questions above - the Chamber doesn't take vacation rentals seriously, which is a pity because our guests go where we tell them to. It's a lost opportunity for the Chamber.
Restaurants love us. And as for number 6, not only is the Town Council not helping us, they keep moving the goalposts for municipal regulations for short term rentals! Even in the middle of a pandemic,
with our businesses shut down and no income, they are persisting in discussing ways to change the existing regulations.

Crying.

Reducing capacity

n/a

No

New sanitation and staff screening protocol for the duration of 2020 season

We have cancelled our weekly rentals for the summer and have replaced them with long-term summer renters.

Following all CDC recommended PPE guidelines when dealing with customers and in general
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Opening a month late in the hopes the lack of payroll and utility expenses will offset the lack of business income.

Dropping off paperwork and minimizing personal contact with clients.

We do not have the ability to social distance so we will have to close

The best practices for disinfecting trancient accomodations.

not at this time

N/A

Planning for regulating and managing access to the buildings if we open, offering sanitation stations before entering, requiring people to wear masks, no touch transactions.

We are a lodging business and unable to move online or have employees work from home.

We were fortunate in obtaining first round PPP funding to preserve our staffing.

Contact with the governor's office hoping for her to cut back on her restrictions

Looking at a value added product range as well as fresh live shellfish

Considering renting to locals for medium term period.

Diversification and reinvention of product lines

Managing customer service relationships as best we can to retain good long-term relationships and contracts with incoming cruise ships and international ferries.

not at this time

N/A

stockpiling materials

Nothing to be done. The state ban all visitors. Hotels are unable to have any guests
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CURRENT RESULTS 156  Total Responses

REGISTERED VS NON-REGISTERED

ALL RESPONDENTS

RESIDENCE ADDRESSES CENSUS BLOCK
GROUP

97  REGISTERED VOTERS

VOTERS GENDER 97  REGISTERED VOTERS

AGE RANGE 97  REGISTERED VOTERS

How informed are you about federal, state, and local government resources that could help your business mitigate
the impact of COVID-19?

A Not at all informed (4)

B Slightly informed (19)

C Somewhat informed (44)

D Very informed (89)

E Don't know (0)

A B C D E

Registered Voters (89) 3.4% (3) 9.0% (8) 27.0% (24) 60.7% (54) -

Non-Registered Voters (67) 1.5% (1) 16.4% (11) 29.9% (20) 52.2% (35) -

A B C D E

All respondents (156) 3.0% (4) 12.0% (19) 28.0% (44) 57.0% (89) -

Registered Voters in Bar Harbor, ME (89) 3.4% (3) 9.0% (8) 27.0% (24) 60.7% (54) -

Live in Bar Harbor, ME (139) - Self-reported 2.9% (4) 12.2% (17) 28.1% (39) 56.8% (79) -

Subscribers to Bar Harbor, ME (150) 2.7% (4) 12.0% (18) 29.3% (44) 56.0% (84) -

Register respondents from anywhere (97) 3.0% (3) 9.0% (9) 27.0% (26) 61.0% (59) -

A B C D E

1 (17) - - 35.3% (6) 64.7% (11) -

2 (32) - 18.8% (6) 18.8% (6) 62.5% (20) -

3 (13) - - 23.1% (3) 76.9% (10) -

4 (13) 7.7% (1) 7.7% (1) 15.4% (2) 69.2% (9) -

5 (18) 11.1% (2) 11.1% (2) 44.4% (8) 33.3% (6) -

Unknown (4) - - 25.0% (1) 75.0% (3) -

A B C D E

F (49) 2.0% (1) 12.2% (6) 12.2% (6) 73.5% (36) -

M (47) 4.3% (2) 6.4% (3) 40.4% (19) 48.9% (23) -

Unknown (1) - - 100.0% (1) - -

A B C D E

18-29 (3) - - - 100.0% (3) -

30-39 (11) - 9.1% (1) 45.5% (5) 45.5% (5) -

40-49 (24) - 25.0% (6) 16.7% (4) 58.3% (14) -

50-59 (25) 8.0% (2) 4.0% (1) 12.0% (3) 76.0% (19) -

60-69 (26) - 3.8% (1) 42.3% (11) 53.8% (14) -

70-79 (7) 14.3% (1) - 28.6% (2) 57.1% (4) -

unknown (1) - - 100.0% (1) - -

3% (4)

12% (19)

28% (44)

57% (89)

0% (0)
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What resources and support would be most helpful for your organization at this time?

Having the Town’s leadership fully behind the business community and reopening safely. The business community IS out residential community as well.

Social media insight

Plan to re-open and the time line

Payroll money to be able to bring people back and pay them the additional money they are making on unemployment until the end of July when the federal program ends.

Town Council, State Webinars- just trying to stay educated

An open date. Recommendations/procedures for cleaning, dealing with the public, etc...

----

Rent and mortgage.

Unknown

Facts and timelines

Opening up the state to visitors with new protocols in place to ensure the safety of everyone.

Allow us to open -

PPL and forgiving property taxes for one year

Mortgage is the major concern.

Rent assistance

Guidance on how to keep guests safe when we can open for the season.

Cash advances

Govt to reduce its Nanny State tendencies at state & local level

Reopening the economy
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To be able to open!

We already have PPP loans but more low interest loans or credits for businesses would be helpful

Keeping informed about when we can re-start our retail business in town.

Local bank and SBA

SBA EIDL

Vaccine

Halting our mortgage payments/taxes.

Banks to grant mortgage and loan forbearance. Also, money. I didn't qualify for a PPP loan, the EIDL program ran out of money, and I probably won't qualify for unemployment, should that ever get
opened up to self-employed people.

Grants

Testing, tracking and isolation ASAP

financial support

Financial

financial for self-employed

PPP, eidl

We have applied for the SBA EIDL and if approved, we hope that will allow us to cover expenses until we can reopen. The details of how much the loan would be are still unclear. We have also applied for
small business COVID relief grants and have shared those grant opportunities with other local businesses through our professional networks and social media. Improvements to the PPP would really help,
with more flexibility about what operating expenses will ultimately be forgivable. We realize the above questions and issues are beyond the purview of the town, but we appreciate your asking.

financial assistance; payment plans

Sba disaster loans, tax relief

Money

The Town keeping their focus on staying ahead/ hand washing stations, more picnic tables, proactive work so that we can open in a more comfortable manner. Guidance about what people can and
cannot do must come from the state level only.

??????????????money?????

I would appreciate a crystal ball that would allow me to see into the future so that we could know whether a good therapy for COVID-19 will be developed, and resultingly, whether we can send our
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students away to college in the fall and whether we can visit with our parents.

A concrete plan of how to safely enforce and enact a reopening of "normal" business activity.

Forgivable loan, sbas

Opening of business.

A solid plan for whether tourism will be a viable source of income this season. Not knowing if we’ll have to Invest $$ to open our seasonal business only to be forced to shut down again.

Not sure

More money from the PPP in a second round of forgiveable loans. Limit it to businesses that are 20 or under - real small businesses.

Money is what we need. Information is great but most Bar Harbor businesses can’t social distance and if they do they won’t be able to cover their margins

Find out more about federal, state, and local government resources that could help your business mitigate the impact of COVID-19.

MONEY! We received NOTHING from the first round of stimulus funding. We are hoping to get an application in today for PPP for this second round.

additional funds from the SBA or elsewhere, for example.EIDL funds ran out before I got an application processed.

Continual updates from the Chamber on both local and State government regulations so we only have to visit one platform to be up-to-date.

SBA loan. They keep running out of money. My bank is not overly helpful as yet in filling out applications

PPE and more testing

Money

mortgage relief for 8 months, local real estate tax relief

Consistent messaging from all Island communities that align with the state. The idea that each town can make its own decisions will be a disaster, we need to make decisions and act as one island. We
need to know more about the Park's plans as well, as that will impact visitation.

Guidelines on reopening

Rent reduction

Don't know

Customers!!
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Allowing Visitors into the area, town Tax relief, stimulus money

Money from the banks. They brag about being community banks but the community needs them to up their involvement significantly.

Maine CDC daily webcast

Farmers markets, planning board felixibility to allow innovative adaptation for existing businesses.

A guaranteed income, so far we have not received our stimulus checks

Complete pause on all mortgages/rents/utilities till 1-2 months after the all clear. Resume as usual afterwards (2021 season)

Cash

Do not act too soon. Follow the state and federal guidelines.

No Taxes

The Bar Harbor Town Council Listening to The State Epidemiologists and experts throughout the world that are consistently demonstrating that opening up too soon poses serious health risks to the
immediate community and those they intersect with.

Town offices to open fully

Assistance for seasonal employees not employed on March 17.

what we need most is the availability of hand sanitizer and wipes. we have everything else available thru our vendors.

The abilty to obtain an EIDL loan

Property tax extension/relief

Keep our community healthy.

Presently we just need to allow our out of state guests to come without the 14 days Quarantine. Can the Twon/State consider other options i.e. can we ask our visitors to provide a negative test reult test
being taken less then 5 days prior to arrival giving that to us and we can provide to Town Officals; posting safety precautions at the house to remind guests; ask them to where masks when out of the
house; we could even provide the masks at the house for their use. Also we would disinfect the entire home when we do the weekly flip prior to new guest arrivals.

Finer grained plan for restarting the economy.

Allowing us to reopen per State and Federal guidelines

unemployment for only those who NEED it

Not applicable
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Freedom and people to stop being jerks because some of us need to and want to go back to work.

most helpful would be for the pandemic to magically disappear.

If Bar Harbor and Maine could allow out of state travelers to quarantine for the length of their visit or 14 days, whichever is shorter. That way visitors could quarantine at camp rentals, just driving in and out
of the state at trip beginning and end, to enter state and exit state.
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What resources or help will you need to restart your business to full operating capacity?

Tax breaks on a town level.

Cashier guard, masks, sanitizing wipes

Guideline for cleaning? Hand sanitizer, wipes, supplies

A way to safely have in house dining.

Ease closure restrictions

I need my product in store and staff to check it in, price it, and stick the shelves. Then I need the customers.

----

Back to business.

My children to grow up or have a safe space for school/child care.

Anti-body testing and vaccines

A lift on the travel ban and the opening of the Park would help.

It’s hard to envision a scenario where we’re again operating at full capacity until a Covid treatment is widely accessible.

Nothing - just open up the economy when safe to do so.

I will need an increase in the number of visitors to the area

Will NOT until it is safe!

Information published about Bar Harbor reopening when it happens

Not sure...guidance on keeping guests safe

Staffing is the major resource needed to opening, and to determine when it is safe and appropriate to bring workers in from 'away'.

Cash advances/low interest loans
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Bar Harbor's summer economy to kick in

A vaccine

We need the economy to open fully for lobstering to salvage the season. Restaurants need to be fully open and cruise ships need to be allowed to visit. We also need vacation rentals to be allowed to
operate.

Tourism!

A grant or low interest rate losn

A better understanding of polocies for the coming months, more access to PPE and sanitation.

Determining whether to sign a new lease - landlord wants a five year lease - I'm hesitant to commit to that long term under current circumstances - need help understanding what leverage I have to reduce
rent for at least a year - to spread the pain.....most landlords don't want to help....

Ability for visitors to feel safe visiting.

Funding/ PPP

Food supply unbroken, people feeling comfortable eating out

We won’t be able to get back to full operating capacity until there is a vaccine.

Tourists.

Testing, tracking and isolation ASAP

money

Financial

n/a

Relaxation of regulations for counties such as Hancock that have low infection rates

We'll definitely need guidance from health, government, and industry experts about how to safely operate our small inn with regard to cleaning, interacting with guests, serving breakfast, and social
distancing.

not sure

Lift social and travel restrictions

We will not be able to go back to business if we don't have more testing and don't find a vaccine.
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Permission to do so.

Money......... with the cruise ship industry out.... we are in trouble

N/A

The real estate business will need widespread economic recovery and continued government loan assistance to lenders and prospective buyers.

Tourist income

I don't need resources as much as I need the Park to open and restaurants to be open to visitors.

We need a new P/T assistant and a new P/T bookeeper, but are afraid to hire at this time.

Remove the shelter in place order and allow visitors to slowly start coming safely. We are all aware of the dangers. Let us protect ourselves to our own level of comfort. We the people are capable of doing
so

The only thing we need to open is a vaccine

The best practices for disinfecting trancient accomodations.

We will need to be able to permit customers to dine in before I can be fully operational again.

Tourists wanting to go on tours.

A vaccine (or personal bubbles for every single person.)

I can be running at full capacity as long it is safe to do so, then I need customers

People from the area welcoming tourism and travel. Our area is currently not being portrayed well on many social media platforms.

The State, The Town and Acadia need to open up.

Ability to work without social distancing

A regular tourist season

abatement of COVID19 virus through vacine, testing, and treatment.

open the park

Financial assistance due to decreased new reservations and a large amounts of cancellations with many more expected
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Sanitizing supplies, employees, ANP fee reductions

collaborating with other businesses

Stage 3 of Maine plan to be in effect and risk of increased COVID cases to be down. We supply services to other business and with everyone in a deficit, potential for orders seem few. One of our
businesses is a small weekly rental which has been mostly cancelled and whether it will book once the state reopens is debatable.

Open the State for business more aggressively

Covid to be gone, have a vaccine, or antibody testing that actually means something.

Consumer confidence and absence of pandemic .

Used if rental website. Being able to assure visitors that Bar Harbor is safe and welcoming, and Park open.

Guests filling our 21 spaces, which are only available through October 18, 2020, due to town water shut off.

A new Governor who actually understands the problem and can understand the data. COVID-19 is not a serious threat to the general population. COVID-19 is a very serious threat to nursing home &
senior living facilities. Resources should have been targeted to those facilities not shutting down society

No Taxes

We anticipate needing additional income to train an entirely new seasonal crew in 2021.

financial is our biggest concern, we have started putting protective measures in place already

National advertising promoting Bar Harbor

I can't reopen it until this is no longer a threat.

We have what we need to restart our vacation rental business when safe to do so.

Common sense considerations to get our community and our business going ASAP.

Permission to open

None

Allowing us to reopen per State and Federal guidelines

none

Customers

49 of 72

49 of 72



Anonymous user's Opinion

Anonymous user's Opinion

Normal tourist season in Bar Harbor.

Regulation change as above.
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What can the Town of Bar Harbor or the Bar Harbor Chamber of Commerce do to better assist your business
during this pandemic?

Push state government to get a solid plan in place to reopen safely ASAP. As in May 1.

Relax parking meter requirements for residents. Keep our safety first above business.

bring tourists here safely

Remember businesses need to survive too if the town wants to remain viable.

Assist with parking in the future. Creating free pick up spots around town. If restaurants continue to operate as take out only or with limited seating ability, consider closing off some streets and adding
"socially distant" tables for people to enjoy the take out in an outside dining atmosphere. Restaurants could be responsible for maintaining sanitstion and cleanliness of certain sections.

Ease closure restrictions

Do not open too soon. Do not be pressured by the business community to do so. We do not need a second wave of this pandemic hitting our town. We have too many that travel to us from different states
and all over the world!

Make decisions with more notice on opening or extending the stay at home orders and lodging bans

allow rentals and small businesses to open asap.

Forget about Taskforces and concentrate on reopening the Island.

Just advocate and make our voices heard in Augusta. Once we get the go ahead we need to promote Bar Harbor as a safe place to vacation..

To be supportive to the small business person...we aren't being greedy....

Nothing

Help promote outdoor activities

Push back the opening of the town to tourists until it is safe! Keep small business pressures to open out of the minds of decisions and the health of all in it.

Lighten up on rental regulations and passing any new regulations for rentals until this is behind us and we can all come together to vote on rules moving forward

You’re doing a good job - great resource in keeping us informed

I'm not sure the Town or the Chamber can assist in making the ramifications of Covid-19 go away once Maine is 'open'. I am most concerned with the health impact to the residents of Bar Harbor and MDI
once the 'flood gates' are opened and visitors arrive (if they do). I am also concerned as an employer with how to care for a house full of sick employees in employee housing and then an exasperation of
having, not enough staff to operate.
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Not sure

Town of Bar Harbor to relax and let the businesses open Chamber to help promote the heck out of our outdoor experience here this summer

Urge all state and federal leaders to open the economy NOW! The cure is worse than the problem. The data has proven that it is safe to be open.

Let me open

lift housing restrictions for employees and make it easier for them to be here and quarantine. We know our employees will be trying to come anyway. Making it as easy as possible for them to do that would
be very helpful.

Promote travel to the area!

A) Stop treating vacation rental owners like the spawn of Satan. B) Stop changing the rules. C) If you have to mess with the rules, don't lengthen the minimum night stay. If we can't open up to tourists until
September, and there's a 5 or 6 night minimum, we're dead in the water. We need a 3 night minimum from September - June.

They could have a solid plan. They could work with other towns in the county. They could have a task force. They could be a bit braver, honestly.

Obviously our business is robust tourism based. Bar Harbor’s economy relies heavily on robust tourism. Community disconnect, disregard and fear of tourism is our number 1 problem.

let us open

Understanding it will take a while to pay property taxes. Especially after two years of road construction on rt 3

nothing at the moment

Lobby the state to keep businesses in mind as well as public health

Please consider delaying property tax payment deadlines even more in the future. We just put our check in the mail today for the April 30th deadline and it took a big bite out of our modest resources.
Please also consider waiving or significantly reducing the cost of our parking permits when we're able to reopen. The Town - for reasons we still don't understand - assigned a rate of $750 per permit for our
business (we qualify for three permits each season for our guests to park on our residential street). When compared to what other businesses pay for their permits (weekly rentals, for example, pay only
$150 per permit) we feel that our rate is inappropriate and it's a hardship for our small business even in the best of times. Thank you for your consideration of these requests.

not sure

Make it known we will be open to summer travelers

Nothing really. Keep us posted That is it.

Take guidance from the state. Keep us all informed with updates and changes (Chamber and Hospitality Maine are excellent at this) Get to work on making BH an appealing place to visit (hand washing
stations, sanitizer, increased cleaning protocol, as examples)

Marketing marketing marketing

We would like to get our $750 seasonal rental application fee back from the Town.
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Advocate for safety-first reopenings of small businesses in Maine and the region - promoting enforcement of guidelines put in place to protect the long term interests of the tourism industry and the health of
our local population, while still balancing that against the need for economic activity/recovery.

Ease lodging freeze

Keep the parking meters off for now and smile.

Stop acting and reacting out of fear and personal thoughts of what our town should do. Follow other states similar to ours. Look at the economic damage this has already done! Look at Sweden and realize
we all may have been fooled.

I am upset about my business but more upset about the push to reopen. People above money should always be the choice.

The best practices for disinfecting trancient accomodations, stores and restuarants.

Delay vacation rental fee

Continue to spread the word about activities in the area.

Help promote our online efforts but even more so public health.

Keep up the good work to save us all.

We need a plan as a community as to what we are going to do and when we're going to do it, and then we need to communicate it to the public vigorously and soon. Some sort of joint marketing
campaign might be beneficial.

We’re more concerned about tourism resulting in the spread of the Coronavirus in our community than our business losses!

Our properties are experiencing tens to hundreds of thousands of dollars lost due to this pandemic. A reduction in utility costs (water/sewer), taxes, etc. would be extremely beneficial. At this time, our
properties are not truly worth what they are in a "normal" year.

STOP telling people we don't want them to come. Start coming up with plans to slowly re open all businesses, instead of promoting continued stay-at-home.

Lots of testing

reduce rates

Work together, and partner with the other towns. Stop messaging that implies we don't want people to come or that Bar Harbor is closed. Understand and respect that while for some tourism is a luxury, it
is the way of life here and it is necessary for people to make money over the summer so they can survive over the winter.

Make sure everyone has the same information for community decision-making.

Loosen restrictions on businesses.

Not Sure

Tell Gov. Mills to allow Bar Harbor to go back to normal NOW.
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Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

See all of the above

Cancel parking enforcement!

Tell the Chamber to shut up about what Janet Mills is doing. If we let people come up here and become a hot spot, we won't have tourists for years to come, and our community will be at high risk with very
little capacity. I'm ashamed of the Chamber for coming out against the plans to restart.

Keep everyone safe and don't let cruise ships in. Let people from away know the specific guidelines they need to follow. Then enforce them if they are not following.

Not sure but thank you for all the effort you are putting into this.

Forgive rental fee for 2030-2021 season.

Be a resource to plug us in to the ability to “host” essential workers. We have no indoor hallways at out motel & Cottages and no contact check in/out and stays are possible on our property. (Eden Village
Motel & Cottages)

Always consider the health and safety of the community and our visitors first.

Fight the Governor's demands.

Stop sending out confusing messages on things like the fireworks. No gatherings of more that 50 are slated in outdoor crowds, festivals, parades, celebrations, etc. Move from the mindset of denial to one
of Public Safety.

Don’t take unilateral actions. Thanks Jill for killing cruise ships. Where does one councilor get the authority to talk on behalf of the Council without permission from the entire council. Friends with governor
or not....act like a community leader not a self serving resident that hates the ships and tourists of all kinds down “her” steeet and adjacent park. You should be ashamed. Those are not the actions of a
public servant.

Doing a great job so far.

Stop promoting tourists coming here for the net several months. It runs counter to the real public health strategies of reducing contact that will prove successful.

continue promoting to the local Maine folks, and staying the course of fighting to protect businesses reopening before losing everything

Chamber of Commerce national advertising that Bar Harbor is open and welcoming tourists

Urge the town to extend property tax deadlines, or at least not charge interest on late payments until COVID is gone.

Assit in working with people like ourselfs and other tourist related familys/companies to allow us to make a living and not going bankrupt.

Allow us to open

Promote needs/benefits of small Vacation Rental to the State of Maine. For example AirBNB type lodging involves substantially less public contact than large hotels. Also the guests are more able to be
self-sufficient with regard to making meals at the accomodation rather than going out to eat.

Stop trying to shut down businesses
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Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

make people and visitors follow the cdc guidelines

Have a dialog with the governor about loosening the wording regarding July and august

Stop being an overbearing parent to your adult children; just let them be free.

Communicate with state officials regarding Local business preparedness to support opening fur business on July 1.

continue to be available with answers to questions and most up-to-date information

Allow week long rentals to occur by quarantine for one week at camps/cottages with all their supplies/food they packed.
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CURRENT RESULTS 152  Total Responses

REGISTERED VS NON-REGISTERED

ALL RESPONDENTS

RESIDENCE ADDRESSES CENSUS BLOCK
GROUP

93  REGISTERED VOTERS

Which one of the following industries best describes the nature of your business? (Please select the one that
comes closest.)

A Commercial fishing, agriculture, farming (5)

B Arts, audio, video technology and communications (3)

C Construction, plumbing, electric, landscaping (11)

D Education and training (2)

E Financial activities (1)

F Health services (1)

G Information/media (1)

H Leisure and hospitality (restaurants, activities, tours, lodging, vacation rentals) (90)

I Manufacturing (0)

J Marketing, sales and services (1)

K Non-profit charitable organization (5)

L Other services (cleaning, dog walking, beauty, etc.) (2)

M Professional and business services (11)

N Public service and government (0)

O Shopping and retail (15)

P Technology and computers (0)

Q Transportation and automotive services (2)

R Utilities (Gas and electric services) (0)

S Wholesale trade/sales (2)

A B C D E F G H I J K L M N O P Q R S

Registered
Voters (85)

4.7%
(4)

1.2%
(1)

11.8%
(10)

2.4%
(2)

- - 1.2%
(1)

52.9%
(45)

- 1.2%
(1)

2.4%
(2)

2.4%
(2)

8.2%
(7)

- 9.4%
(8)

- 1.2%
(1)

- 1.2%
(1)

Non-
Registered
Voters (67)

1.5%
(1)

3.0%
(2)

1.5%
(1) -

1.5%
(1)

1.5%
(1) -

67.2%
(45) - -

4.5%
(3) -

6.0%
(4) -

10.4%
(7) -

1.5%
(1) -

1.5%
(1)

A B C D E F G H I J K L M N O P Q R S

All
respondents
(152)

3.0%
(5)

2.0%
(3)

7.0%
(11)

1.0%
(2)

1.0%
(1)

1.0%
(1)

1.0%
(1)

59.0%
(90) -

1.0%
(1)

3.0%
(5)

1.0%
(2)

7.0%
(11) -

10.0%
(15) -

1.0%
(2) -

1.0%
(2)

Registered
Voters in
Bar Harbor,
ME (85)

4.7%
(4)

1.2%
(1)

11.8%
(10)

2.4%
(2)

- - 1.2%
(1)

52.9%
(45)

- 1.2%
(1)

2.4%
(2)

2.4%
(2)

8.2%
(7)

- 9.4%
(8)

- 1.2%
(1)

- 1.2%
(1)

Live in Bar
Harbor, ME
(135) - Self-
reported

3.7%
(5)

1.5%
(2)

8.1%
(11)

1.5%
(2)

0.7%
(1)

0.7%
(1)

0.7%
(1)

56.3%
(76)

- 0.7%
(1)

3.0%
(4)

1.5%
(2)

8.1%
(11)

- 11.1%
(15)

- 1.5%
(2)

- 0.7%
(1)

Subscribers
to Bar
Harbor, ME
(146)

3.4%
(5)

2.1%
(3)

7.5%
(11)

1.4%
(2)

0.7%
(1)

0.7%
(1)

0.7%
(1)

57.5%
(84)

- 0.7%
(1)

3.4%
(5)

1.4%
(2)

7.5%
(11)

- 10.3%
(15)

- 1.4%
(2)

- 1.4%
(2)

Register
respondents
from
anywhere
(93)

4.0%
(4)

2.0%
(2)

11.0%
(10)

2.0%
(2) - -

1.0%
(1)

56.0%
(52) -

1.0%
(1)

2.0%
(2)

2.0%
(2)

8.0%
(7) -

9.0%
(8) -

1.0%
(1) -

1.0%
(1)

A B C D E F G H I J K L M N O P Q R S

1 (16) - 6.3%
(1)

12.5%
(2)

- - - - 62.5%
(10)

- - - - 12.5%
(2)

- 6.3%
(1)

- - - -

3% (5)

2% (3)

7% (11)

1% (2)

1% (1)

1% (1)

1% (1)

59% (90)

0% (0)

1% (1)

3% (5)

1% (2)

7% (11)

0% (0)

10% (15)

0% (0)

1% (2)

0% (0)

1% (2)
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VOTERS GENDER 93  REGISTERED VOTERS

AGE RANGE 93  REGISTERED VOTERS

2 (31) - 3.2%
(1)

6.5%
(2)

3.2%
(1)

- - - 64.5%
(20)

- - 3.2%
(1)

- 6.5%
(2)

- 9.7%
(3)

- 3.2%
(1)

- -

3 (13) 15.4%
(2)

- - - - - - 46.2%
(6)

- 7.7%
(1)

- 7.7%
(1)

7.7%
(1)

- 7.7%
(1)

- - - 7.7%
(1)

4 (12) 16.7%
(2)

- 25.0%
(3)

- - - - 33.3%
(4)

- - - - 8.3%
(1)

- 16.7%
(2)

- - - -

5 (17) - - 17.6%
(3)

5.9%
(1)

- - 5.9%
(1)

58.8%
(10)

- - 5.9%
(1)

- 5.9%
(1)

- - - - - -

Unknown
(4)

- - - - - - - 50.0%
(2)

- - - 25.0%
(1)

- - 25.0%
(1)

- - - -

A B C D E F G H I J K L M N O P Q R S

F (46) 2.2%
(1)

2.2%
(1)

6.5%
(3)

2.2%
(1)

- - - 69.6%
(32)

- 2.2%
(1)

- - 8.7%
(4)

- 4.3%
(2)

- - - 2.2%
(1)

M (46) 6.5%
(3)

2.2%
(1)

15.2%
(7)

2.2%
(1)

- - 2.2%
(1)

41.3%
(19)

- - 4.3%
(2)

4.3%
(2)

6.5%
(3)

- 13.0%
(6)

- 2.2%
(1)

- -

Unknown
(1)

- - - - - - - 100.0%
(1)

- - - - - - - - - - -

A B C D E F G H I J K L M N O P Q R S

18-29 (3) - - - - - - - 66.7%
(2)

- - - - - - 33.3%
(1)

- - - -

30-39
(11)

- - 18.2%
(2)

- - - - 72.7%
(8)

- - - - 9.1%
(1)

- - - - - -

40-49
(24)

12.5%
(3)

- 16.7%
(4)

- - - - 54.2%
(13)

- - 4.2%
(1)

4.2%
(1)

4.2%
(1)

- - - - - 4.2%
(1)

50-59
(25)

- 4.0%
(1)

- - - - - 60.0%
(15)

- - 4.0%
(1)

- 12.0%
(3)

- 20.0%
(5)

- - - -

60-69
(24)

4.2%
(1)

- 12.5%
(3)

8.3%
(2)

- - 4.2%
(1)

41.7%
(10)

- 4.2%
(1)

- 4.2%
(1)

8.3%
(2)

- 8.3%
(2)

- 4.2%
(1)

- -

70-79 (5) - 20.0%
(1)

20.0%
(1)

- - - - 60.0%
(3)

- - - - - - - - - - -

unknown
(1)

- - - - - - - 100.0%
(1)

- - - - - - - - - - -
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Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Francis W Cole's Opinion

Anonymous user's Opinion

If none of the industries above are applicable, please list the industry that best describes your business.

---

We also own a vacation rental but we’re only allowed one choice?

non-profit, transportation

Guiding and Shopping/Retail as well.

We have two businesses and these questions do not allow us to answer for both because we have entirely different answers for most of them.

Additionally retail sales

Real Estate

And rentals, some of which are seasonal.

Real Estate Broker

Real estate

Business has multiple services: lodging, horse boarding, carriage service, private horsemanship lessons

Full service Boarding Kennel

Tour company

Improv Comedy Theater Lounge

I am a landscaper/gardener and want to clarify that that I have no employees but do hire subcontractors.

public library

We have 3 businesses: construction, lodging and marketing sales & services to other local businesses.

I run a very small web hosting business.

Public Library
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Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Clock/Watch Sales & Service

Consulting

Commercial boating, as required by federal law.

N/A
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CURRENT RESULTS 155  Total Responses

REGISTERED VS NON-REGISTERED

ALL RESPONDENTS

RESIDENCE ADDRESSES CENSUS BLOCK
GROUP

96  REGISTERED VOTERS

VOTERS GENDER 96  REGISTERED VOTERS

AGE RANGE 96  REGISTERED VOTERS

Is this business home-based?

A Yes (33)

B No (122)

A B

Registered Voters (88) 25.0% (22) 75.0% (66)

Non-Registered Voters (67) 16.4% (11) 83.6% (56)

A B

All respondents (155) 21.0% (33) 79.0% (122)

Registered Voters in Bar Harbor, ME (88) 25.0% (22) 75.0% (66)

Live in Bar Harbor, ME (138) - Self-reported 21.0% (29) 79.0% (109)

Subscribers to Bar Harbor, ME (149) 21.5% (32) 78.5% (117)

Register respondents from anywhere (96) 24.0% (23) 76.0% (73)

A B

1 (17) 11.8% (2) 88.2% (15)

2 (32) 31.3% (10) 68.8% (22)

3 (12) - 100.0% (12)

4 (13) 30.8% (4) 69.2% (9)

5 (18) 33.3% (6) 66.7% (12)

Unknown (4) 25.0% (1) 75.0% (3)

A B

F (49) 30.6% (15) 69.4% (34)

M (46) 17.4% (8) 82.6% (38)

Unknown (1) - 100.0% (1)

A B

18-29 (3) - 100.0% (3)

30-39 (11) 9.1% (1) 90.9% (10)

40-49 (23) 17.4% (4) 82.6% (19)

50-59 (25) 32.0% (8) 68.0% (17)

60-69 (26) 34.6% (9) 65.4% (17)

70-79 (7) 14.3% (1) 85.7% (6)

unknown (1) - 100.0% (1)

21% (33)

79% (122)
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CURRENT RESULTS 155  Total Responses

REGISTERED VS NON-REGISTERED

ALL RESPONDENTS

RESIDENCE ADDRESSES CENSUS BLOCK
GROUP

96  REGISTERED VOTERS

VOTERS GENDER 96  REGISTERED VOTERS

AGE RANGE 96  REGISTERED VOTERS

Is this business locally-based?

A Yes (152)

B No (3)

A B

Registered Voters (88) 98.9% (87) 1.1% (1)

Non-Registered Voters (67) 97.0% (65) 3.0% (2)

A B

All respondents (155) 98.0% (152) 2.0% (3)

Registered Voters in Bar Harbor, ME (88) 98.9% (87) 1.1% (1)

Live in Bar Harbor, ME (138) - Self-reported 98.6% (136) 1.4% (2)

Subscribers to Bar Harbor, ME (149) 98.7% (147) 1.3% (2)

Register respondents from anywhere (96) 98.0% (94) 2.0% (2)

A B

1 (17) 100.0% (17) -

2 (32) 96.9% (31) 3.1% (1)

3 (12) 91.7% (11) 8.3% (1)

4 (13) 100.0% (13) -

5 (18) 100.0% (18) -

Unknown (4) 100.0% (4) -

A B

F (49) 95.9% (47) 4.1% (2)

M (46) 100.0% (46) -

Unknown (1) 100.0% (1) -

A B

18-29 (3) 100.0% (3) -

30-39 (11) 100.0% (11) -

40-49 (23) 95.7% (22) 4.3% (1)

50-59 (25) 100.0% (25) -

60-69 (26) 100.0% (26) -

70-79 (7) 85.7% (6) 14.3% (1)

unknown (1) 100.0% (1) -

98% (152)

2% (3)
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CURRENT RESULTS 153  Total Responses

REGISTERED VS NON-REGISTERED

ALL RESPONDENTS

RESIDENCE ADDRESSES CENSUS BLOCK
GROUP

94  REGISTERED VOTERS

VOTERS GENDER 94  REGISTERED VOTERS

AGE RANGE 94  REGISTERED VOTERS

Including you, about how many employees worked at your business during 2019? (Please include employment for
worksites in this community.)

A 1-10 employees (103)

B 10-100 employees (45)

C 100-500 employees (4)

D 500+ employees (1)

A B C D

Registered Voters (86) 72.1% (62) 25.6% (22) 1.2% (1) 1.2% (1)

Non-Registered Voters (67) 61.2% (41) 34.3% (23) 4.5% (3) -

A B C D

All respondents (153) 67.0% (103) 29.0% (45) 3.0% (4) 1.0% (1)

Registered Voters in Bar Harbor, ME (86) 72.1% (62) 25.6% (22) 1.2% (1) 1.2% (1)

Live in Bar Harbor, ME (136) - Self-reported 64.7% (88) 31.6% (43) 2.9% (4) 0.7% (1)

Subscribers to Bar Harbor, ME (147) 66.7% (98) 29.9% (44) 2.7% (4) 0.7% (1)

Register respondents from anywhere (94) 73.0% (69) 24.0% (23) 1.0% (1) 1.0% (1)

A B C D

1 (17) 88.2% (15) 11.8% (2) - -

2 (31) 83.9% (26) 12.9% (4) 3.2% (1) -

3 (13) 53.8% (7) 46.2% (6) - -

4 (11) 54.5% (6) 45.5% (5) - -

5 (18) 72.2% (13) 22.2% (4) - 5.6% (1)

Unknown (4) 50.0% (2) 50.0% (2) - -

A B C D

F (46) 78.3% (36) 21.7% (10) - -

M (47) 68.1% (32) 27.7% (13) 2.1% (1) 2.1% (1)

Unknown (1) 100.0% (1) - - -

A B C D

18-29 (3) 33.3% (1) 66.7% (2) - -

30-39 (11) 45.5% (5) 54.5% (6) - -

40-49 (24) 75.0% (18) 25.0% (6) - -

50-59 (24) 70.8% (17) 25.0% (6) - 4.2% (1)

60-69 (24) 83.3% (20) 12.5% (3) 4.2% (1) -

70-79 (7) 100.0% (7) - - -

unknown (1) 100.0% (1) - - -

67% (103)

29% (45)

3% (4)

1% (1)

62 of 72

62 of 72



CURRENT RESULTS 141  Total Responses

REGISTERED VS NON-REGISTERED

ALL RESPONDENTS

RESIDENCE ADDRESSES CENSUS BLOCK
GROUP

88  REGISTERED VOTERS

VOTERS GENDER 88  REGISTERED VOTERS

AGE RANGE 88  REGISTERED VOTERS

What was your approximate sales revenue from 2019? (If you own or operate multiple businesses please include
all business sales in your response.)

A Pre-Revenue (2)

B $1-$99,999 (30)

C $100,000-$499,999 (51)

D $500,000-$999,999 (29)

E $1 -$9.9 million (27)

F Over $10 million (2)

A B C D E F

Registered Voters (80) 1.3% (1) 25.0% (20) 32.5% (26) 22.5% (18) 16.3% (13) 2.5% (2)

Non-Registered Voters (61) 1.6% (1) 16.4% (10) 41.0% (25) 18.0% (11) 23.0% (14) -

A B C D E F

All respondents (141) 1.0% (2) 21.0% (30) 36.0% (51) 21.0% (29) 19.0% (27) 1.0% (2)

Registered Voters in Bar Harbor, ME (80) 1.3% (1) 25.0% (20) 32.5% (26) 22.5% (18) 16.3% (13) 2.5% (2)

Live in Bar Harbor, ME (125) - Self-reported 1.6% (2) 20.8% (26) 32.8% (41) 22.4% (28) 20.8% (26) 1.6% (2)

Subscribers to Bar Harbor, ME (135) 1.5% (2) 20.0% (27) 37.0% (50) 20.7% (28) 19.3% (26) 1.5% (2)

Register respondents from anywhere (88) 1.0% (1) 25.0% (22) 34.0% (30) 22.0% (19) 16.0% (14) 2.0% (2)

A B C D E F

1 (15) - 13.3% (2) 60.0% (9) 6.7% (1) 13.3% (2) 6.7% (1)

2 (28) - 39.3% (11) 21.4% (6) 25.0% (7) 14.3% (4) -

3 (12) - 8.3% (1) 41.7% (5) 25.0% (3) 25.0% (3) -

4 (13) - 23.1% (3) 23.1% (3) 30.8% (4) 23.1% (3) -

5 (16) 6.3% (1) 25.0% (4) 43.8% (7) 18.8% (3) - 6.3% (1)

Unknown (4) - 25.0% (1) - 25.0% (1) 50.0% (2) -

A B C D E F

F (42) 2.4% (1) 33.3% (14) 40.5% (17) 14.3% (6) 7.1% (3) 2.4% (1)

M (45) - 17.8% (8) 28.9% (13) 26.7% (12) 24.4% (11) 2.2% (1)

Unknown (1) - - - 100.0% (1) - -

A B C D E F

18-29 (3) - - 33.3% (1) 33.3% (1) 33.3% (1) -

30-39 (10) - 10.0% (1) 20.0% (2) 30.0% (3) 30.0% (3) 10.0% (1)

40-49 (22) - 4.5% (1) 50.0% (11) 36.4% (8) 9.1% (2) -

50-59 (23) 4.3% (1) 26.1% (6) 30.4% (7) 13.0% (3) 21.7% (5) 4.3% (1)

60-69 (23) - 47.8% (11) 26.1% (6) 13.0% (3) 13.0% (3) -

70-79 (6) - 50.0% (3) 50.0% (3) - - -

unknown (1) - - - 100.0% (1) - -

1% (2)

21% (30)

36% (51)

21% (29)

19% (27)

1% (2)
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Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

Anonymous user's Opinion

What is the 5-digit zip code of your business?

04609

04609

04609

04609

04609

04609

04609

04609

04609

04609

04609

04609

04609

04609

04609

04609

04660

04609

04609
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